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1. HammeHoBaHue JMCIUILIMHBI

HMuctunnuna b.1.2.2.1.8 «MlHOCTpaHHBIN S3bIK B UHAYCTPUU TypU3Ma U FOCTE-
MPUUMCTBAY.

2. [lepeyeHb MUIAHUPYEMBIX Pe3yJIbTATOB OCBOEHHS 00pa30BaTeJIbHOM MPoO-
rpaMMbl YKa3aHMeM MHIUKATOPOB UX JOCTUKEHHUS, COOTHECEHHBIX C MJIAHUPY-

€MbIMM peE3yJibTaTaMHu Oﬁy‘leHI/Iﬂ o JTUCIMIIIMHE

Kon HaunmenoBanune | MnnukaTopsl noctuxenus: | Pe3ynbrarel oOy4yeHus (YMEHHUS U 3HA-
KOMIIE- | KOMIIETEHIIUH KOMIIETEHIINH HUS1), COOTHECEHHBIE C MHIUKATOPAMHU
TEHIIUU JOCTHKEHUS] KOMIIETEHLIUU
YK-4 Crniocoben 1. Ucionb3yer wuH(OpMa- | 3HATh: OCHOBHBIE MUCTOYHUKHU HH(DOP-

OCYIIECTBIATh | LIMOHHO- MaI[MOHHO-KOMMYHUKAIIUOHHBIX  pe-

ACJIOBYIO KOM-
MYHHKAIIUIO B

KOMMYHHKAIIMOHHBIE  pe-
CYpPChl U TEXHOJIOTHH TMpU

CYpPCOB; NPHUHLUIBI PabOTHI C 3JIEK-
TPOHHBIMH CIIOBAPSIMHU.

YCTHOU U | IOUCKE HEOOXOIMMOM WH- | YMETh: HCIONB30BaTh B Mpodeccro-
MMACbMEHHOU dopManuu B Tpolecce | HAIBHON JEeSTeNIbHOCTH MpU TMOAro-
dbopmax Ha | peuieHus CTaHJAPTHBIX | TOBKE Mpe3eHTalul, JOKJIaJ0B Ha
roCyJapCcTBEH- | KOMMYHHMKAaTUBHBIX 337a4 | MHOCTPAHHOM  SI3bIKE  IIPOrPaMMBbI
HOM A3BIKE | HAa TOCYAapCTBEHHOM s3bl- | Canvas, Prezi, Power Point u ap.; me-
Poccuiickoit ke Poccuiickoii ®enepa- | peBOAUTh TEKCTBI € HWHOCTPAHHOIO
Qenepauu U | LUH. SI3bIKa Ha POJHOM SA3BIK U C POJHOIO
WHOCTpaHHOM(- S3bIKa HA MHOCTPAHHBIN S3BIK MHGOP-

BIX) SI3bIKE(-aX).

MAIlMI0 C HCIOJb30BAHUEM 3JICKTPOH-
HOTO CJIOBapsl.

2. Beger nenoBywo mnepe-
MUCKY, YUUTHIBass OCOOEH-
HOCTH ourmansHo-
JIEJIOBOTO CTUJISI U PEYEBO-
IO ATHKETA.

3HaTh: MpaBUiIa PEYEBOTO MTOBEICHUS B
poeCCHOHABHO-IEIIOBOM OOIIICHHH;
TUAIIOTHYECKUEe U  MOHOJIOTUYECKUE
GbopMBl KOMMYHHUKAIIUH B UX OCOOCH-
HOCTH.

YMeTh: aZieKBaTHO HCIIOJIb30BATh S3bI-
KOBbIE HOPMBI  MPOodecCHOHAIBHO-
JIEJIOBOTO OOIEHUs B MHCHbMEHHOW M
YCTHOW KOMMYHHUKALIHH.

3. Bener nenoBble mepero-
BOpbl Ha TOCYAapCTBEH-
HOM s3bIke  Poccuiickoit
denepanuu.

3HaTb: OCHOBEI B3aUMOIECHCTBUS MEXK-
Ay YJICHAMH KOJUICKTHBA B KOMAHJC,
npuéMbl yYOSXKIeHUs, apryMeHTaluH,
BBIPQXXCHUSATOUKH 3PEHUSI.

YMeTh: BBIpa3uTh MO3ULINIO KOJIEKTH-
Ba U COOCTBEHHYIO MO3MIIMIO; MPE3CH-
TOBaTh MPOEKT, UCHOJb3Ys Mpodeccu-
OHAJIbBHYKO TCPMUHOJIOTUIO, B IHUCbh-
MEHHOH W yCTHOW (opMax COTJacHO
OCHOBHBIM NpPUHIUIIAM JCJIOBOTO 3TH-
KeTa.

4. Vcnonb3yer  JEKCHKO-
rpaMMaTH4eCKUE U CTUJIH-
CTUYECKHE pECypchl Ha
roCy/1apCTBEHHOM  SI3BIKE
Poccuiickoit denepanuu B
3aBUCHMOCTH OT peliae-

3HaTh: JIEKCHUKO-TPAaMMAaTHYECKHE W
CTHJIUCTHYECKHE PECYpPChl MHOCTpaH-
HOTO SI3BIKA.

YMeTh: aHaTM3UpOBaTh M CO3/aBaTh
YCTHBIC U MUCbMCHHBIC TCKCTHI C OIIO-
poii Ha cdepsl OOIICHHS, pelIaeMylo




MOM KOMMYHMKAaTUBHOU, B
TOM 4uciae mnpodeccro-
HaJILHOM, 3aa4H.

KOMMYHUKATHBHYIO 3a/1a4y.

5. Mcnonb3yer HHOCTpaH-
HBIA S3BIK B MEXKJIMYHOCT-
HOM OOIIeHUU U Tpodec-

3HaTh: paBUiia PEYEBOT0O MOBEICHUS B
MEXIUIHOCTHOM  MPOodecCHOHATBHO-
JIEIOBOM OOIIEHUH; YCTHBIE U IHCh-

CHOHAQJIIBHOW  JIESTENbHO- | MEHHBIE ()OPMBI KOMMYHUKALIMU U HX

CTH, BBIOWpass COOTBET- | OCOOCHHOCTH.

CTByIOIiue Bep6aanble u | YMeTh: AaZICKBATHO HCIIOJIb30BaTh A3bI-

HeBepOalbHBIE  CPENCTBA | KOBBIE HOPMBI  MpodecCHoHaIbHO-

KOMMYHHKAIUU. ACJII0OBOTO OGI_I_ICHI/ISI B MEXJIMYHOCTHOU
MUCbMEHHOM M YCTHOM KOMMYHHKa-
onu.

6. Peanmuzyer Ha  WHO- | 3HaTh: TEOPETUUYECKUE OCHOBBI Opra-

CTPAaHHOM SI3bIKE€ KOMMY-
HUKaTUBHBIC  HaMEPEHUS
YCTHO W THCHBMEHHO, HC-
HOJB3Ys COBPEMEHHBIC
MH(POPMAIIMOHHO-
KOMMYHHKAIIHOHHBIE TeX-
HOJIOTHH.

HU3alM1 U OCYHICCTBJICHUA KOMMYHH-
KallUH.

YMeTh: MNpOU3BOANUTHL IMUCBMCHHBIC U
YCTHBIE pEeYeBbI€ BBICKA3bIBAHUS IS
pcaim3anuu KOMMYHHKATHBHBIX
HaMEpEeHUH.

7. Ucnonb3yer  MpUEMBI
nyOIMYHON peyd U Jeno-
BOTO U MPpo(hecCHOHATBLHO-
ro JUCKypca Ha HWHO-
CTPaHHOM SI3bIKE.

3HaTh: TEOPETUYECKHE OCHOBBI Opra-
HHU3aIMU U OCYHICCTBIICHUSA HyGHHqHOﬁ
peuu ¥ IeI0OBON KOMMYHHKAIIHH.
YMeTb: apryMeHTHPOBAaHO O0CYXIaTh
U pemarh npodiaemMbl mpodhecCruoHaIb-
HOT'O XapakTepa.

8. leMoHCcTpUpyeT Biaje-
HHs OCHOBaMH aKaJICMHU-
YeCKOM KOMMYHUKALIUU U
peYeBOro 3THKETa Hu3y4ya-
€MOr0 MHOCTPAHHOTO fA3bI-
Ka.

3HaTh: cnocoOwl Tepeaaun MHQopMa-
oy B HOponecce MCKIMIYHOCTHOIO
npodecCHOHAIBHOTO 00ImeHust (ycT-
HbIC U NMUCbMEHHbIE (POPMBI); CIIOCOOBI
TIOCTPOCHHS BOTIPOCOB U OTBETOB; OC-
HOBHBIC THIIBI JTUYCCKHX HOPM B
MEXJIHYHOCTHOM TMPO(HEeCcCHOHATEHOM
OOIICHUH.

YMeTh: onpenensaTh U TPAHCIUPOBATh
obmue 1enu B MpodeCCHOHATBHOU U
COLMAIBHOW  JICATENIbHOCTH; ATHYHO
OTHOCUTBCA K Y4YaCTHUKAM aKaJICMU-
YeCKOro OOIIeHus.

9. I'pamotHO U 3¢ DexTus-
HO TOJB3YyeTCs HHOS3BIY-
HBIMH HCTOYHHKAMH HH-
dhopmarumu.

3HaTh: OCHOBHBIE IpaBWJIa CUHTE3a U
aHain3a UH(OpMAalMM, TpaBHJIa HC-
MOJIb30BAHUS PA3JIMYHBIX TEXHUYECKUX
CPEICTB C LIENbI0 M3BJICUYEHU HHPOP-
MaIuu.

YMeTh: u3BNeKaTh HHGOPMALUIO U3
Pa3IUYHBIX HCTOYHUKOB.

10. IIpoxynupyer Ha WHO-
CTPAHHOM  A3BIKC IHUCh-
MEHHBIE pPEYEBbIE MPOU3-
BCACHUS B COOTBCTCTBHU C

3HaTh: TEOPETUYECCKHE OCHOBBHI Opra-
HU3AIMH ¥ OCYIIECTBICHHUS KOMMYHH-
KaIluu.

YMeTh: MPOUM3BOJIUTH NMHUChMEHHBIC U




KOMMYHUKAaTUBHON  3a1a-
Yeit.

YCTHBIC pCUCBLIC BbICKA3bIBAHU .

YK-5 Crnocoben Boc- | 1. Mcnionb3yer 3HaHUS O | 3HaTh: TEOPETHUYECKUE OCHOBBI pa3BU-
MPUHUMATD 3aKOHOMEPHOCTSIX pa3BU- | TUS TPUPOJBI MEXKKYJIbTYPHOIO pas-
MEXKYJIBTYp- TUSL TIPUPOJBI, MEXKYJb- | HOOOpa3us o01ecTBa.

HOE€ pa3HOO00- | TYpHOrO  pa3HoOoOpa3us | YMeTb:  MPOU3BOAUTH  OLEHOYHBIE
pasue  oOme- | obmectBa st (OPMHUPO- | MUCHBMEHHBIE M YCTHBIE PEYEBHIC BbI-
CTBAa B COIM- | BAHUSI ~ MHPOBO33PEHYE- | CKa3bIBAaHUS C LEIbIO BBHIPAKEHUS MU-
aJIbHO- CKOWM OIICHKHM IPOUCXOJS- | pOBO33PEHUYECKOH MO3UIIHH.
MCTOPUYECKOM, | IIHX MPOILIECCOB.
dTHYECKOM M | 2. Mconb3yeT ~ HaBBIKM | 3HATh: TEOPETHYECKUE OCHOBHI (PHIIO-
¢unocopckoM | GpuIocOhCKOro  MeIuIe- | COPCKOTO MBIIUICHHUS U JTOTHKH.
KOHTEKCTax. HUS U JIOTUKU U1 GopMy- | YMETh: KpaTKO U3jaraTb COJCpKaHHe
JUPOBKH  apTyMEHTHPO- | COOCTBEHHBIX U aBTOPCKUX apryMeH-
BaHHBIX CYXXJIEHHUI M YMO- | THPOBAHHBIX CYXIEHUU U YMO3aKJIIO-
3aKII0YeHUH B Tpo(deccH- | YeHH, Kacaromuxcsi MpogecCuoHaIb-
OHAJIbHOM JEATEJIbHOCTH. | HOM AEATEIbHOCTH.
3. PaGortaer ¢ pasnuuHbI- | 3HATH: TPHUHATHIE B TPO(ecCHOHAIb-
MU MaccuBaMH HMHQOpMa- | HOH cdepe crmocoObl moucka HHGOp-
MU JUIS BBISBICHUS 3aKO- | MAIlMHU U €€ aHAJIN3a.
HOMEpHOCTEeH  (QYHKIMO- | YMETh: aHAIU3UPOBATh, BEPUPUIUPO-
HUPOBAHUS 4eNoBeKa, | BaTh, OLCHUBATh IOJHOTY HH(pOpMa-
OpuUpoasl M obliecTBa B | MM B XOJ€¢ NPOQECCHOHATBHON Jes-
COLIMAJIbHO-UCTOPUYECKOM | TEIIbHOCTH, NMPU HEOOXOAMMOCTH BOC-
Y 3TUYECKOM KOHTEKCTaX. | MOJHATh U CUHTE3UPOBATh HEIAOCTAIO-
myr wuHbOpMaNMil U paboTath B
YCIIOBUSAX HEONPEAEICHHOCTH.
[IKTI-4 | Ciocoben K | 1. JlemoHCTpupyeT HaBbI- | 3HaTh: OCHOBBI OpPraHHU3alMU U OCY-

B3anuMOIen-
CTBUIO C IIO-
TpeOUTENIMH,
napTHepami,
COOCTBEHHUKA-
MU OM3Heca, a
TaKkKe C Jpy-
TUMH  3auHTe-
PECOBaHHBIMU
CTOpOHaMH, B
TOM 4YHCIE C
HCIOJIb30BaHU-
eM uHpopma-
LIUOHHO-
KOMMYHHKAITU-
OHHBIX TEXHO-
JIOTUH, KOpIIO-
paTUBHBIX
CTaH/IapTOB
cepBuca,  pe-
TJIAMEHTOB |
MIPOTOKOJIOB
00CITyKUBaHUSI.

K1 moctpoeHust 3¢ dek-
THUBHBIX KOMMYHUKAaI[MH C
noTpeOuTeNs MU, TapTHE-
paMu W COOCTBEHHUKAMH
Ou3Heca, a TaKXkKe JPyTUMH
3aMHTEPECOBAHHBIMH CTO-
poHaMH B IENAX JOCTH-
JKEHHS 1IeJIel cTpaTeruye-

IICCTBJICHUA HGHOBOﬁ KOMMYHUKAIIUH.
YMeTh: onpenensaTh, TPaHCIUPOBATh U
OCYIIECTBIISITH OOIIME IeNn B mpodec-
CHOHAJIBHON NESITEIILHOCTH.

CKOr0O M  OIIEPaTUBHOIO
yIIpaBJICHUS.
2. Brnageer HaBbIKaMH | 3HAaTb: OCHOBBI KOPIOPAaTHBHBIX CTaH-

pa3pabOTKH W BHEAPECHHS
KOPIOPATUBHBIX CTaHJAP-
TOB, PErJIaMEHTOB U IPO-
TOKOJIOB OOCITYXHBaHUS B
NESATEIPHOCTh  CIIYXO W
OTACIOB  TOCTUHHUYHOI'O
TIPEPHsI-
THSA/TOCTHHUYIHOTO
IeKca.

KOM-

JapTOB, PETJIAMEHTOB W IIPOTOKOJIOB
00CITy’)KHBaHUS B TOCTUHHYHOM cepe.
VYMeTh: pa3pabaTeiBaTh MEPONPHSTHS,
Kacarolyecs: KOPIOpaTUuBHOW KyJbTY-
PBI, TIPOBEPATH KA4ECTBO OOCITYKHBa-
HUSl C YYETOM cCreuu(UKd TOCTHHUY-
HOU cepshl.

3. JIeMOHCTpUpYET HaBBbI-
KM paboThl ¢ mpodeccuo-
HAJTBHBIM  MPOTPAMMHBIM

3HaTh: CIOCOOBI Tiepenayn u 0o6padboT-
ki uH(pOpManuM B Tporecce mpodec-
CHOHAJILHOTO OOIIEHUSI B OYHOM M OH-




obecrieuenuem u CRM-
CHCTEMaMH, B TOM YHCJIE B
LEJIAX MOCTPOSHHS JOJTro-
CPOYHBIX B3aMMOOTHOIIIE-
HUH ¢ TOTPEOUTENIMHU.

naifH-(opmare.

YMeTh: apryMEHTHpPOBAHO 00OCYXIaTh
U pemarh mpobdiaemMsl IpodeccunoHab-
HOTO XapakTepa B OYHOM WM OHJIAHH-
dopmare.

3. MecTO AMCHUILIMHBI B CTPYKTYpe 00pa3oBaTeIbHOM NPOrpaMMbl

JMucuunnuna b.1.2.2.1.8 «MMHOCTpaHHBIN S3bIK B UHIYCTPUH TypU3Ma U rOCTe-
MPUUMCTBa» OTHOCUTCS K AUCHUILUIMHAM NPoduist « OCTUHUYHBIA OU3HEC» MPOPUIIs
U nukiaa npoduis (JIEKTUBHOTO) YacTd, (GOpMUPYyEMON ydacTHUKaMU 00pa3oBa-
TEJIbHBIX OTHOIIEHUHN, OJIOKA TUCUUILIMH 00pa30BaTeIbHOM MPOrpaMMbl 10 HaIpas-
neanto 43.03.03 «['octunnunoe aeno», npoduiab «['OCTUHUYHBIN OM3HEC», OUHAS
dbopma 00yueHusl.

4. O0beM IUCHUILTHHBI (MOYJISI) B 3a4€THBIX ¢IMHULAX U B AKAIeMHYECKUX
Yyacax ¢ Bbl/IeJIeHHeM 00beMa ayIMTOPHOH (JIeKIMH, CEeMHUHAPBI) U CAMOCTOSI-
TeJIbHOU PadoThl 00y4aIOLINXCS

Buy yueGHOM pabOTHI 11O AUCITH- Bcero (B Cemectp 5 (B | Cemectp 6 (B
TJTUHE 3. €. / yacax) Jacax) Jacax)
OO0masi Tpy10EMKOCTh JAUCITUTLIH- 5/180 90 90
HBI
KonTaktHas pabora — Ayaurtop- 66 34 32
HbIC 3aHATUS
Jlexun — — —
CeMuHapbl, MOPAKTUYECKUE 3aHS- 66 34 32
TUS
CamocrosiTenpHas paboTa 114 56 58
Bup Texymero KoHTpos Kontponsnasa | KontponbHas | KonTponbHas
paboTta paboTta paboTta
Bun npoMexxyTouHOM aTTecTaiuu 3ader, ’K3a- 3auer DK3aMeH
MEH

5. Conep:xxanmne TMCHUILINHBI, CTPYKTYPHPOBAaHHOE 10 TeMaM (pa3aesiamM) JTuc-
HUILIMHBI ¢ YKa3aHUEM X 00beMOB (B aKaJeMH4YeCKUX 4acax) ¥ BUI0B yuel-
HBIX 3aHSAATHH.

5.1. ConeprxkaHue TUCHMILIMHBI

Tema 1. Texnonoeuu npodasic 8 UHOYCmMpuu 20CMenpuUMCmad.

[Iporpammel 1o obecniedeHnIo pocTa mpoaax. [IpsiMbie pogaxu, HEMPSMbIE
nponaxu. OnpeaeneHne MeHbl TPOAYKTa B TOCTUHUYHOM Ou3Hece. OCHOBHbBIE 005-
3aHHOCTH MEHEJ[Kepa Mo MpoIaxam.

Tema 2. DnekmpoHHublil OU3HeC 8 UHOYCMPUU 20CMENPUUMCMEA.

DJNIEKTPOHHAs KOMMEPILIHS, SJIEKTPOHHASI TOPTOBIISL, AIEKTPOHHOE MOCPETHUYE-
cTBO. [IpobsieMbl ¥ MEPCHEKTUBLI MPUMEHEHUSI JICKTPOHHOTO OM3HEeca B TOCTUHUY-



HOM OH3Hece.

Tema 3. Ochosbl byxeanmepcko2o yuema 6 20CMUHUYHOM Ousnece.

OcHoBuble noHATH. MeToas! oruatel. OCOOCHHOCTH BeJIEHUS OyXTalaTepCKO-
ro yuéra B TOCTHHUYHOM OH3HECE.

Tema 4. Cmanoapmul npogheccuonanbHol SmuKu 8 cpepe 20cmenpuumMcmed.

BcemupHbIii KOMUTET 1O 3TUKE Typu3Ma. [ 100anbHbIN 3THYECKUN KOJEKC TY-
pusMma. [IpodeccronanbHast 3TUKa U 3TUKET B cepe roCTepPUUMCTBA.

Tema 5. Ilpasosoe pezynuposanue uHOyCmpuu 20CmenpuuMcmad.

OO6mast xapakTepuCTHUKa MPaBOBOTO PETyJIUPOBAHUS WHIYCTPUU TOCTENPH-
uMcTBa. MupoBoi onbIT. NHCTPYMEHTBI PETyIUPOBaHUS MEXKIYHAPOJHOM TYPHUCT-
CKOMU JIESITENBHOCTH.

Tema 6. Jlenosas noezoka.

[InaHnpoBaHWe W MOATOTOBKA AEIOBOM Mmoe3nku. KomMMyHuKanus ¢ rOCTUHU-
neit. Otuet 06 oTene, KOMaHAUPOBKE M O3HAKOMUTEIHHOM TYpeE.

5.2. Y4yeOHO-TEMATHUYECKUH MJIAH

HaumenoBanue TpyI0eMKOCTb B yacax @opMBI TEKY-
TeM (pasaenoB) | Bee- | Konrakthas pabora - Ayautop- | CamocTosi- | IIEro KOHTPOJs
T CLUTUTUHBI ro Has paboTa TEJIbHAS yCIIEBAEMOCTHU
Ob6mas, | Jlekuuu | CeMuHapsl, pabota

= B T.4.. IpaKkTuye-

= CKHE 3aHs-

= TS

I. | Tema 1. Texno- | 30 12 - 12 18 OpoHTATBHBIN
JIOTHH TIPOJaX B oIpoc.
UHIYCTPUH TOC- [IpesenTamnus o
TENPUUMCTBA. TEXHOJIOTUSIX

MPOJAXK.

2. | Tema 2. Dmek- | 26 8 - 8 18 O630p Tekcra.
TPOHHBIA  OU3- Mouonoruue-
HEC B HHIOY- CKO€ BBICKa3bl-
CTpUM  ToOCTe- BaHUE.
[IPUUMCTBA. IIpezenranus o

TEHACHIMSIX B
3JIEKTPOHHOM
ousHece.

3. | Tema 3. OcHo-| 34 14 - 14 20 OOparHplii  TIE-
BBl Oyxrantep- pEBOLI.

CKOr0 yyera B Cocrasienue
TOCTHHUYHOM riioccapusi
OouzHece KontponbHas
pabora.
Uroro 5 ~ce-| 90 34 34 56 KonTponbnas
MeCTp pabora.

4. | Tema 4. Cran- | 26 6 - 6 20 Huanor. Ilpe-
napTel mpodec- 3eHTalusl.
CHOHAJIbHOU Ponesas urpa.
3THKH B cdepe
rOCTEPUHM-




CTBa.
5. | Tema 5. IlpaBo- | 34 14 - 14 20 Kpyrasrii cTout.
BO€ PpEryJIUpo- 0O0630p TeKCTA.
BaHUE WHIY- CocraBienue
CTpUM  TOCTe- rioccapus
MIPUHMCTBA.
6. | Tema 6. Heno-| 30 12 - 12 18 I'pynmoBeie 00-
Bas MOe3/Ka. CYXKICHUS u
npeaACTaBJICHUC
JIOKJIaja.
Otuer o neno-
BOU MOE3IKE.
Htoro 6 ~ce-| 90 32 - 32 58 KoHnTponbHas
MeCTp pabora.
B ueaom mo | 180 66 - 66 114
JUCIUIINHE
Hroro B % 100 37 - 100 63

5.3. Conep:kaHue CEMMHAPOB, MPAKTHYECKUX 3aHATHH

HaumenoBanue tem
(pa3nenoB) aucIu-

[lepeueHs BOMPOCOB TSl 0OCYXKICHUS HA CEMHU-
HapCKUX, IPAKTUYECKUX 3aHATHUIX, PEKOMEHye-

®opMsI IIpoBeIe-
HUSA 3aHATUH

TUTUHBI Mbl€ HCTOYHUKHU U3 pa3fenos &, 9
5 cemecTp
Tema 1. Texnonoruu | Metoasl yBeau4eHUs Npoaax B UHAycTpuu roc- | [Ipaktuueckue 3a-
IpOJaX B MHIYCTPUH | TeNpUUMCTBA. TexHMKa ocyuniecTBiieHUs npojax. | Hatud. IIpesenta-
TOCTENPUUMCTBA. IIpsmble nponaku, HenpsAMble npoaaxu. Onpene- | HUU. IIpecc-
JICHHE IIEHbl MPOJAYKTa B FOCTUHUYHOM Ou3Hece. | KOH(epeHIusl.

OcHoBHBIE O00513aHHOCTH MEHEIKEepa MO0 Tpoja-
»KaM B TOCTHHHUIIE.
Pexomenayemblie uctounuku: 8.1, 8.2, 9.1 —9.3.

Tema 2. DneKTpOHHBII
Ou3HEC B MHIYCTPUHU
TOCTENPUUMCTBA.

DNeKTpOHHAs KOMMEpPIHS, TOPTOBIS, MOCPETHH-
4yecTBO, OaHkH, BayoTa. [IpobiemMbl 1 mepcneKTH-
BBI DJICKTPOHHOTO OW3HEca B MHIYCTPUU TOCTe-
MPUAMCTBA.

Pexomenayembie nctounuku: 8.1, 8.2, 9.1 —9.3.

[IpakTnueckue 3a-
HSTHUSL.

Komannnas pabo-
Ta: brainstorm.
VY CTHBIN TUKTAHT.

Tema 3. OcHOBBI OyX-
raJITepCKOro ydvera B
TOCTUHUYHOM Ou3HE-
ce.

OcHOBHBIE TIOHATUS OyXTaNTepUU: MACCUBBI U aK-
THUBBI, OanaHc, ¥ T.1. MeTtoabl omiatel. OCoOOEHHO-
CTH BeJleHUs] OyXrajTepcKoro y4éra B FOCTUHUY-
HOM Ou3Hece.

Pexomenayemblie uctounuku: 8.1, 8.2, 9.1 —9.3.

[IpakTueckue 3a-
HATHSL.

OO6patHblii  mepe-
Bon. IlocnenoBa-
TEJIbHBIN MEPEBO/.

6 cemecTp

Tema 4. CrangapTsl
npodecCuoHATBLHOM
STUKH B cdepe rocre-
HIPUUMCTBA.

BceMupHblii KOMUTET MO 3THKE B TypusMme. [Jo-
OaNmbHBIN dTHYECKH KoJeKe Typu3Mma. [Ipodeccu-
OHaJIbHAsl TUKAa M ITHUKET B c(epe rocTernpruM-
CTBa.

Pexomenayemsbie nctounuku: 8.1, 8.2, 9.1 —9.3.

[IpakTnueckue 3a-
Harus. Ilpesenra-
mus. Pomnesag wur-

pa.

Tema 5. [IpaBoBoe pe-

TYJUpOBaHUE  WHIY-
CTPUM  TOCTEIPUUM-
CTBa.

OOmrast XapakTepUCTHKa MPaBOBOTO PETYIHPOBa-
HUSI MHIYCTPUU TOCTENPUUMCTBA. MUPOBOMH OIBIT.
WNHCTpyMEHTBI peryjJupoBaHus MEXKIyHapOIHON
TYPUCTCKOH JESITEIBHOCTH.

Pexomenayemblie uctounuku: 8.1, 8.2, 9.1 —9.3.

IIpakTueckue 3a-
HSITHSL. Hwnanor.
PoneBas wurpa. Ila-
HEeJIbHAs JHUCKYC-
cusl.




Tema 6. JlenoBas 1o-
e3]IKa.

[InanupoBaHue M MOArOTOBKA JEJIOBOU IOE3IKU.
HanaxxuBanue cBsizell ¢ MEXAYyHApOIHBIMH MapT-
HEpaMU 110 TOCTUHUYHOMY Ou3Hecy. Pabora B ko-
MaHze. YyacThue B Npo(ecCHOHANbHBIX BHICTAB-
Kax, KoHpepeHuusx. OTUeT 0 rOCTUHUIIE, KOMaH-
JUPOBKE W O3HAKOMHUTEIBHOM Type. I[Ipumepsr
03HAaKOMUTEJIBHBIX TYpOB.

Pexomenayembie nctounuku: 8.1, 8.2, 9.1 —9.3.

IIpakTueckue 3a-

Harus. IlpeseHra-
uus Buzaeo. Jo-
KJIa/1bl.

6. IlepeyeHb y4eOHO-METOAUYECKOTO O0ecTedeHHs IJIsl CAMOCTOSTeIbHOM pado-

ThbIl oﬁyqamumxcsl o JTMCIMIIIMHE.

6.1. IlepeyeHb BONIPOCOB, OTBOAMMBIX HA CAMOCTOSITEIbHOE OCBOCHHE TUCIH-
IVIMHBI, GOPMBI BHEAYAUTOPHOH CAMOCTOATEILHOM PadoThI.

K BHeayauTOpHBIM (popMaM CaMOCTOSITENbHOM PabOThI CTYIEHTOB OTHOCATCS:

- IOJArOTOBKA K CEMUHAPCKOMY 3aHATUIO;

- IOJATrOTOBKA 3CCE;

- IOArOTOBKA K IK3aMEHY.

Ha cemuHapCKux 3aHATUSAX BCE CTYACHTHI IOJDKHBI IPUHUMATh AKTUBHOE y4a-
CTHE B OOCYKIEHUM M3y4aeMbIX BOIPOCOB U YMETh JEMOHCTPUPOBATH 3HAHUE IIPAK-
TUYeCKOoro Marepuana. I[Ipu BbICTyIUIEHHMH, CTYJEHTaM HEOOXOJIMMO apryMEHTHPO-
BAaHO M3J1ararb CBOKO IO3MIUIO, NMOJIKPEIUIATH €€ KOHKPETHBIMHU JIaHHBIMU, YMETb
0000111aTh, apTyMEHTHPOBATh U CUCTEMATU3UPOBATh CTATUCTUYECKUE TaHHBIE.

Ha cemuHapckux 3aHATHAX NPENOAAaBATENb IPOBEPSET BBITOIHEHNUE CAMOCTO-

SITEJIbHBIX 3aJaHUW U KAY€CTBO YCBOCHUS 3HAHUM.

HaumenoBanue
TeM (pa3enoB)
JMCIIUTUIHHBI

IIepedyens Bonpocos,
OTBOJUMBIX HA CaMO-
CTOATEIBHOE OCBOCHUE

@DopMBI BHEAYAUTOPHON CaMOCTOSATEIILHOM pa-
00ThI

Tema 1. TexHoio-
T'nnu npoznaxc B HH-

Mertoapl opraHuzanuu
MPOJIAXK.

nyctpun  rocte- | [leperoBopsl ¢ KiHeH-

NPUUMCTBA. TaMH, LU(PPOBBIE TeX-
HOJIOTHUH.

Tema 2. Dnek- | DIeKTpOHHBINA OU3HEC B

TPOHHBIA OW3HEC B
WHOIYCTPUU TIOCTE-

pa3IMYHBIX  OTpacisIX.
TenaeHImn pa3BUTHSL.

PUUMCTBA.

Tema 3. OcHossl | CocTaBinenue Oyxrai-
OyXTanTepcKoro TEPCKON OTUYETHOCTH.
ydyera B  TOCTHU-

HUYHOM OU3HEce

Tema 4. Crannpap-
THI npodeccuo-
HAJILHOH OTHUKH B
chepe rocrenpu-
HMCTBA.

N3ydenue crareir Bce-
MUPHOTO  3THUYECKOIO
KOJIeKCa TypH3Ma.

Tema 5. IIpaBoBoe
peryiaupoBaHue
HHIAYCTPUU TOCTE-

IIpaBoBOE perynupoBa-
HUE€ HWHIYCTPUU TYpH3-
Ma M TOCTEIIPUUMCTBA B

OO0s3arenbHast caMOCTOSITeNIbHAs paboTa CTyeH-
TOB TI0J] PyKOBOJICTBOM TIPEIO/IaBaTEs:

— BBINIOJTHEHUE 3aJaHUN, MPETyCMOTPEHHBIX B
Y4eOHBIX TTOCOOUSIX;

— BBINIOJTHEHUE JIEKCUKO-TPAaMMaTHYECKUX 3a-
JaHW, IPEICTABJICHHBIX B IEYaTHOM BUJIE;

— paboTa ¢ MyJIbTUMEIUITHBIMU CPEICTBAMU

— MepeBoJ] YYeOHBIX TEKCTOB B paMKaxX MpOW-
JNIEHHOU TEMATHKH.

NunuBuayanpHas caMocTosTeIbHAs paboTa CTy-
JICHTOB I0J1 PYKOBOJCTBOM IIpENoAaBaTes:

— paboTa C HCIOJIL30BAHUEM OPHUTHHAIBHBIX
UCTOYHUKOB (TMPOCIYIIMBAHUE ayauoMarepua-
na);

— MOJATOTOBKA POJIEBBIX UTP;

— HamucaHue 0030pOB CTaTei;

— paboTa ¢ HUHTEpHET-pecypcaMu;
BreayauropHast caMmocTosiTeNnbHas paboTa:

— MOATOTOBKA MOHOJIOTHYECKHX M JIUaloruye-
CKUX BBICKA3bIBaHUIA; 00CYKICHUS B TPYTIIAX;
— MOATOTOBKA POJIEBBIX UTP M MpPE3eHTaLUi MO




IIPUUMCTBA.

Poccun u 3a pybexom.
[TonydyeHue BU3HIL.

Tema 6. JlenoBas
MOE3 KA.

OcHoBHBIE TpeOOBaHUS
K OpraHM3alliy Jeio-

TeMme;

— BBINOJIHEHHUE JJOMAITHUX 33 JaHHIA;

— onmcanne rpadukoB U oOpaboOTKa CTaTHUCTH-
YECKHX MAaTEPHUAJIOB;

BOU TMOE3/IKH. — MOJATOTOBKA K BBITIOJHEHUIO KOHTPOJILHOM
paboTHI.

6.2. IlepeyeHb BONPOCOB, 3aJaHUI1, TeM JJIA MOATOTOBKH K TEKyIIeMYy KOHTPOJIIO
IIpuMepHBbIi CIMCOK Pa31eJI0OB IPAMMATHKH /ISl HCIIOJIb30BAHUS B JIEKCHKO-

rpaMMaTHYeCKHX TeCcTax:
Tewma 1. Clauses of contrast, purpose, reason and result
Tema 2. Types of pronouns: Generic pronouns, reflexive and reciprocal pro-

Tema 3. Discourse markers — linking words
Tema 4. Inversion with negative adverbials — adding emphasis
Tema 5. Conditionals and unless, even if, provided, as long as, etc. (other ex-

pressions in conditionals).

Tema 6. Gerunds and infinitives
Tema 7. Ellipsis and substitution
IIpumepHasi TeMAaTHKA JOKJIAA0B /MPe3eHTALMIA:
Tema 1. TexHosorust mpoax.
Tema 2. CoBpeMeHHbIE TEHACHIIUU JIEKTPOHHOTO OU3HECA.
Tema 3. AkTyanbHO€ IpOrpaMMHOE oOecrieueHue sl OyXraJTepcKoro y4era.
Tewma 4. Llenn ycTONYMBOTO pa3BUTHA.
Tema 5. HaunonanbHbie 0COOEHHOCTH MTPABOBOTO PETYJIMPOBAHUS B TypU3ME.
Tema 6. [lenoBas noesaka kak (pakTop NpoJIBUKEHUS B Kapbepe.
IIpumMepHbIe 3a1aHNs HA Pa3BUTHE HABBIKOB U YMCHUM:
. Ilopepkute WM OIPOBEPTHUTE YTBEPKACHUE.
. IIpOKOMMEHTUPYITE CIIENYIOIIEE BEICKA3bIBAHUE.
. Pa3zBepHure Te3uc.
. Onummre 1OCTOMHCTBA U HEAOCTATKHU.
. [lepenanite coepkaHne Ha HHOCTPAHHOM SI3BIKE.
. Kpatko u3noxure cogep:xaHnue n3y4eHHON TeMbI (YCTHO).
. Kpatko u3noxure conep:kanue n3y4eHHON TEMbI (TMCbMEHHO).
. PazpIrpaiite no possiM npemasioxKEHHYIO CUTYALUIO.
. IlpencraBpTe 0030p CTATHHU.
10. Hanumwure u caenaiite A0KIaa MO NPEII0KEHHON TeMeE.
11. Cnenaiite npe3eHTALMIO HA TEMY.
12. Hanummre 3cce no npeajiokeHHON TeME.
13. Onummte rpaduk

O 01NN B W —

Oobpa3zen poJieBoi UIPHI:
Hold a meeting with an employee and a manager.
Role 1 The employee
You have an MA in engineering. You have been in this job for two years. You

feel that your manager is a control freak who always goes by the book. It seems to



you that you are more competent in engineering and can suggest changes to proce-
dures to make the work of the department more effective. Your initiative is not ap-
preciated. You have been thinking of moving to another company.

Role 2 The manager

You are concerned about productivity and behavior of one of your employees.
It’s a young graduate, with an MA in engineering. There were no problems during the
first year, but recently started suggesting changes to procedures, though it is not his
responsibility. When I explained it to him/her, he/she began disregarding the proce-
dures and encouraged others to do the same. He\she refuses to follow instructions,
uses foul language, does not accept criticism. Your department is currently complet-
ing an important project, this conflict may lead to deadline disruption

Role 3 The HR director

One of the managers have informed you about their concerns about an employ-
ee. Your company uses a people-oriented approach. You are proud of your country-
club management style. However, when you interviewed that employee, he\she com-
plained about the manager. Arrange a meeting to discuss your concerns.

IIpumep KOHTPOIBbHOM PadoTHI:

LISTENING

Questions 1-7

Complete the notes below.

Write NO MORE THAN THREE WORDS AND/OR A NUMBER for each
answer.

TRAVEL AGENCY
Example Answer
Name of tour: Magic One Day
Departure time: 1 on Saturdays
Return time: 6:00 p.m
Transportation: 2 or minibus
Group size: 15 — 25 tourists
Cost: 3 per person including 4
Peak season: tourists need to 5_ 2 days ahead.
Payment: 6
Reference number of tour: 7

Questions 8-10

Choose THREE letters, A-G.

Which THREE attractions can tourists visit at present in Edinburgh?
A City Hall

B Old Castles

C Zoo

D Art Studio

E Royal Palace

F Seabird Centre

G Aquarium



READING

Read the text and mark the statements as T/F/NM.

How technology has transformed the travel industry

There has been a digital revolution for holidaymakers, and technological ad-
vances may see increased personalisation take off.

At the turn of this century, planning a holiday might have entailed a visit to the
local travel agent. Or for the more adventurous traveller armed with a well-thumbed
guidebook, relying on trusted word-of-mouth recommendations to set their travel
agenda. Today, thanks to breakthroughs in technology and high- speed internet, trav-
ellers can book their own flight and hotels online, choose to stay in a stranger’s house,
and rather than entering that unfamiliar restaurant with trepidation, search online re-
views on their mobilewhile connected to the hotel Wi-Fi.

“Digitalisation has given us choice in a big way,” says Tamara Lohan, co-
founder and chief technology officer at boutique hotels website Mr & Mrs Smith.
“More people are travelling than ever before, and companies like Airbnb encourage
younger people to explore sooner, and in a more cost-effective way. Technology has
also given us more information on the place we are going than ever before. Want to
know if there is an artisan chocolatier close to your hotel in Amsterdam? Well, now
you can — in seconds.”

In the digital age, we’ve become a generation of DIY travellers who plan, man-
age and book travel online. So what has this meant for businesses in the travel indus-

try?

b

For travel agents, the rise of digital has severely disrupted the industry. “Tradi-
tional travel distribution in which high street travel agencies played a dominant role
was revolutionised with online travel agencies and direct distribution through air-
lines and hotels’ websites acquiring a key role,” explains

Angelo Rossini, contributing analyst at Euromonitor International.

“Low-cost carriers and online travel agencies were the clear winner of the
online travel revolution over the past 15 years, changing the way today consumers
plan and book their trips. Tour operators suffered the rise of independent travel and
are today embracing the online and mobile channels in order to stay competitive,”
says Rossini.

While the internet killed off many high street travel agents, others have been
forced to adapt to a very changing marketplace, with many embracing the internet by
introducing online bookings.

One of the biggest disruptors to the travel industry has of course been Airbnb,
which spurred the launch of other similar online-only companies such as One Fine
Stay.

Technology has also presented new opportunities for small businesses in the
travel sector, allowing consumers worldwide to stumble across say a B&B in Bright-
on or luxury safari park in Kenya through online review sites, social media and the
businesses’ own websites.

So how will technology shape the future of travel? “The next few years will see



travellers requiring an increasingly personalised service, with companies able to sug-

gest them customised products on the basis of their profiles and past behaviour,” says

Rossini. With many travellers already seeking a more customised and “local” experi-

ence, truly personalised trips are already beginning to take off.

1. Digital revolution for holidaymakers means increased customization.

2. Due to technology advancemenets and high-speed internet, travellers can book
online accomodation,car hire, air tickets and unfamiliar restaurat.

3. Firms like Airbnb enable younger people to travel in a more costly way.

4. The travel industry has undergone technological disruption, altering Traditional
travel distributionin which high street travel agencies played a dominant role._

5. Travellers are seeking a more “local” experience rather than customised prod-
ucts based on theirprofiles and past behaviour. __

GRAMMAR

Complete the newspaper article with the correct verb form.

Integrating ethics into tourism: beyond codes of conduct

The industry is 16) faced/facing/faces with increasingly pressing challenges
but embedding ethics intocore strategy makes good business sense

As the world's largest service industry, contributing an estimated 5% to world-
wide GDP, tourism 17) created/creates/create both jobs and wealth but also has clear
social and environmental consequences. The industry is therefore faced with a range
of increasingly pressing challenges.

Over the last few years, hotel companies 18) has made/made/have made a de-
termined effort to deal with the impact their business activities have on the environ-
ment, particularly by measuring and reducing their carbon and water footprints. Both
major international hospitality companies and small businesses recognise that 19) it
is/there are/these are tangible benefits in doing this, including real efficiency gains
and an improved corporate reputation.

Another closely linked challenge for companies is how to manage the ethical
operation of their business. Ethical issues 20) arise/are arising/have been arised in
four main areas: the supply chain, the local community (in the tourism destination),
the workplace, and customers. There may be concerns about forced labour in the sup-
ply chain or exploitation of migrant workers in the workplace for example; or local
people may — often rightly — 21) perceives/perceived/perceive be that they have little
or no share in the economic benefits of tourism, while bearing a disproportionate
burden from environmental degradation.

In 1999, the UN World Tourism Organisation (UNWTO) 22) has de-
vised/devised/had devised and adopted a global code of ethics for tourism, designed to
minimise the negative effects of tourism activity on destinations and local communi-
ties, which 23) was officially recognised/had officially been recognised / officially
recognised by the UN in 2001.

Encouragingly, there is evidence that the hotel industry 24) assuming/is as-
suming/assume a proactive, collective approach to human rights and business ethics,
incorporating human rights risk mapping, employee training on responsible business,



and sustainable local benefits. Major hotel companies 25) have taken/took/are taking
significant steps in the past few decades to integrate policies on human rights into their

stated policies on business conduct and ethics.

Adapted from: https://www.theguardian.com/sustainable-business/blog/integrating-ethics-

into-tourism

VOCABULARY

For questions 1-10, read the text below. Use the word given at the end of some
of the lines to form a word that fits in the gap in the same line. There is an example at

the beginning (0).

The (0) tourism industry has reached an unprecedent-
ed level of demand.

GLOBALIS
ATION

Answers:
GLOBAL

For the first time in history, the number of tourists (26)
international borders in a single year reached over one
billion in 2012, according to the United Nations World
Tourism Organisation (UNWTO).

CROSS

While just over 50% of these tourist (27)  were from Eu-
rope,

much of this demand is being fuelled by rising household
incomes in emerging economies — not only the Brics (Bra-
zil, Russia, India and China) but increasingly across the rest
of south-east Asia and Latin America. In addition to in-
creasing levels of international travel, it is estimated that

another five to six billion people travel in their own coun-
try every year.

ARRIVE

Given these statistics, it is little surprise that tourism 1is
one of the world'sfastest-(28) industries.

GROWTH

Yet while the positives are often widely broadcast — tour-
ism currently accounts for 9% of world GDP, $1.3tn in ex-
ports and 6% of world trade, as well as bringing economic
(29) to local communities and

encouraging greater global connectivity — the negatives are

BENEFICIA
L

formed the backdrop for a recent
Guardian roundtable discussion sponsored by international

less likely to be discussed, including greenhouse gasEMIT

(30) oo . water (31) CONSUME
.................. and waste management.

How the tourism industry can manage this dramatic growth,

while reducing its less (32) ...ceeeenn.. consequences,SUSTAIN

leisure travel group TUI Travel.

Match the terms with the definitions.

41 travel aggregator site  |a) 1-3 hour flight

42 tour operator

b) different product line on a single platform (Air tickets,




Hotels, car rental)

43 tourist route c) tourism that can be sustained over the long term be-
cause it results in a net benefit for the

social, economic, natural and cultural environments of the
area in which it takes place

44 sustainable tourism d) a route developed to attract tourists to an area to view o
experience something unique to

that area (e.g. wine route, whale route, heritage route, bat-
tlefield route)

45 short haul e) a person or company which creates and/or markets in-
clusive tours and subcontracts with

suppliers to create a package

WRITING
Essay

Write an essay on the future trends and prospects of hospitality industry.
Mention at least 2 current trends and dwell upon the ways they affect the sphere (at
least 250 words).

Use a well-structure template, give an introduction, describe a place, mention
the duration and accommodation of your trip. Speak about everything you find note-
worthy. Provide your readers with some tips.

Kpurepun 0aanbHOM OLEHKH PA3JIUYHBIX (POPM TeKyIIero KOHTPOJIS
ycneBaeMoCTH

OneHka 3HAHUI CTYAEHTOB OCYILECTBISETCS B OamaXx € Y4YeTOM OIICHKH
paboTel B  cemecTpe (HamucaHWe  KOHTPOJIbHOM  paboThl/3cce/pacyeTHO-
AHAJIMTUYECKOW pabOThI/IOMAIIHETO TBOPYECKOTO 3a/laHUs/TIPOCKTHON pabOTHI,
ayIUTOPHBIX M JOMAallHUX 3aJaHui, MNOATOTOBKAa JOKJIAJOB U YYacTHE B
OOCYXJIEHUSIX Ha TPAKTUYECKHX 3aHATHAX), OICHKHM WTOTOBBIX 3HaHWU (TI0
pesynbTaraM 3adeTa/sK3aMeHa) M B COOTBETCTBUU C KpuTepusiMu (DOHHAHCOBOTO
YHUBEPCUTETA PEATH3yeTCs CIECIYIOIIMM 00pa3om:

Nen Bujg oryerHocTH Banabl
/m
l. Pabora B cemectpe, 40
B TOM YHCJIE KOHTpOJbHas pado- 10
Ta/3cce/pacueTHO-aHATUTHYEeCKast pabo-
Ta/goMaInrHee TBOpUYECKOE 3aja-
HUe/poeKTHas paboTa
2. 3aueT/>K3aMeH 60
HTroro: 100
Kpurepuii ouenkun I MeToanka OueHKH
aJLIbI
Ilocemwenne  ayauTOPHBIX 5 MaremaTnueckuii pacuer
BaHsI TN On =K3 x I3
5 6amnos=34%*0,15




I'me O — cymma Oamnos; K3 — komudecTBo
QYyIUTOPHBIX 3aHATUN MO AucuuruinHe; [13 — xonu-
HecTBO OayuloB 3a 3aHsATHE, IOCEUlaeMoe CTYJCH-
TOM
AKTHBHOCTb IIPH | Hoxknan, npezentanus — 10 Ganos
MpoBeIe- 5 Nudopmarnmonnoe coodmenne — 1 6amion
HUU ay IUTOPHBIX 3aHATUI VYyactue B 00cyxaeHuun — 2 6anna
Kpartkoe BoicTyuieHHE — 2 6a1
AKTHBHOCTb | IlogroroBka MarepuaioB U BBICTYILIE-
[pY MPOBEICHNUN BHEAYIUTOPHOM 0  |HMe Ha CTYICHYECKUX HAYYHBIX KOH(EPEHUUAX, B
paboThI MeyaTHBIX M3/aHUSX, B TOM YHUCIE U YHUBEPCUTE-
ra - 10 Gannos
CamocrosiTenpHas padbora 1 Brimonaenune KOHTPOJILHOMN pabo-
CTYJI€HTa MOJ pykoBon-| 0  [reI/3cce/pacueTHO-aHATUTUYECKON pabo-
CTBOM TBI/JIOMAITHETO TBOPYECKOTO 3aJaHUs/TIPOCKTHOMN
MIpenoiaBaTelis abotel — 10 GammoB

C 1enplo CTUMYJIMPOBAHMS CUCTEMATUUECKOM MOATOTOBKU CTYAECHTOB K IIPaK-
TUYECKUM U CEMUHAPCKUM 3aHATUSAM MO JUCUUIUIMHE B TEYEHHE CEMECTPA BBOIUTCS
KOMILJIEKCHBI TOJIXO0J K OIIEHKE, MOJy4aeMOW CTyJIE€HTaMH IO MTOraM H3y4YEHHs
JUCUUIUIMHBL. Ha OCHOBaHMM MOJOKEHHSI O CUCTEME OLICHKW 3HAHWU CTYJEHTOB B
dunancoBom yHuBepcuteTe AeiictByer 100-6amnbpHasi cucTemMa OLEHKH 3HAHUN. DTO
03HAYyaeT, 4TO OLEHKA, IMOoJydaeMas 10 UTOraM MUCbMEHHOW 3K3aMEHAIlMOHHOW pa-
OOTBI, COCTOUT U3 JIBYX YacTeH: TEKYIIEro KOHTPOJS CTYJCHTOB B CEMECTPE — MaK-
cumanbHas oneHka 40 0aJlJIoB M pe3ysIbTaTOB MPOMEXKYTOUYHOM aTTECTallMM — MaK-
cuManbHag oreHka 60 6auoB.

Texkymuii KOHTPOJIb OCYIIECTBISETCS B XOA€ YYEOHOro mporecca U KOHCYJb-
TUPOBAHUS CTYJIEHTOB, I10 PE3YyJIbTaTaM BBINOJIHEHHUS CAMOCTOATEIbHBIX padot. Oc-
HOBHBIMU ()OpMaMU TEKYILEr0 KOHTPOJIS 3HAHUN SIBIISIOTCA:

~ pelleHHe TEeCTOB, MHJIMBUIYAJIBHBIX 33JaHUI U UX OOCYXJEHHE C TOUKH 3pe-
HUSl YMEHHUS (POPMYIMpPOBaATh BBIBOJbI, BHOCUTh PEKOMEHALMN U IPUHUMATh
aJICKBATHBIE YIPABICHYECKHUE PELICHUS;

~ BBIMIOJIHEHUWE KOHTPOJBHOM paboThl/3cce/pacueTHO-aHATUTUYECKON — pado-

ThI/JIOMAIITHETO TBOPUYECKOTO 3aJaHMS/TIPOCKTHOU PaboOThl U 00CYXKICHHE pe-

3yJbTaTOB.

Bropas cocraBistomas OLEHUBAET OTBET HA 3a4ETE WM IK3aMEHE U HE MOKET
npesbimaTh 60 6anoB.

40 0asioB, MOJYYEHHBIE CTYJIEHTOM B T€UEHHE CEMECTPA, JOJDKHBI O3HA4yaTh
CaMyl0 BBICOKYIO XapaKTEpUCTHKY €ro padoThl. Takoil 0ajul Mmoiy4aroT CTYAEHTHI,
KOTOpBIE Ha MPAKTUYECKUX 3AHATHUAX CHCTEMATHYECKH I10Ka3bIBaIOT BBICOKHE pe-
3yJbTAThI MPU ONPOCAX, MPOSIBISIIOT AKTUBHOCTh IPU 00CYKJIEHUU M3y4aeMBbIX IpO-
0J1eM, B MOJIHOM 00OBEME BBIIOJIHAIOT YUeOHYIO IPOrpamMmy, HE UMEIOT IPOITYCKOB.

MaxkcruMasbHas OlIeHKa OTBETA Ha 3a4eTe/sK3aMeHe olleHuBaeTcs B 60 0aios.
Kaxxaplii Bompoc B OmiieTe MMEET CBOKO JOJI0 B OOLIEH OLIEHKE B 3aBUCHUMOCTH OT
cnoxHocTh. Hanpumep, nepBblid TEOPETUUECKUI BOTPOC MAKCUMAJIBHO OLIEHUBAETCS
B 15 GannoB, BTOpO# TeOpeTHUECKUN BOMPOC OlLIEHHWBaeTcs B 15 GaisioB, TpeThbe 3a-
naHue no (GOpMUPOBAHUIO YMEHUS MPUMEHSATh TEOPETHUECKHUE 3HAHMS AJIs aHAIM3a



peanbHOoCcTH — 30 GasUIoB.

bamnbHas cucrema arrectanuu:

- cTyaeHT, noxyduBiuit oT 50 1o 100 6amoB, cYMTaeTCs aTTECTOBAHHBIM, TI0-
ayuuBmmi oT 0 10 49 GayIoB - HE ATTECTOBAHHBIM;

- cTyneHt, noinyuuBmuid ot 50 1o 69 GamioB, cunTaeTCs aTTECTOBAHHBIM Ha
«YJIOBJIETBOPUTEIBLHO» («3aUTEHOM);

- cTyneHt, noinyuuBmuid ot 70 mo 85 GamioB, cuMTaeTcs aTTECTOBAHHBIM Ha
«XOPOIIO» («3a4TCHOY);

- CTyJIeHT, nmoayuuBiui ot 86 m10 100 6amioB, cuuTaeTCss aTTECTOBAHHBIM Ha
COTIIUYHOY («3aUTCHOY).

Takum 00pa3om, eciu CTyAEHT MO0 UTOraMm padoThl B cemecTpe HaOupaer 21
Oai1, a mo uroraM ’k3aMeHa— 60 OasioB, To obmas cymma 81 6aa COOTBETCTBYET
OKOHYATEJIbHOM OLIEHKE 4 «XOPOILIOY.

Ecnu cTynmeHT mopomien K 9k3aMeHy ¢ oreHkoi 0 6aymioB, TO mpu Oe3ymped-
HOM Kauy€CTBE CJIaud 3K3aMEHAa OH MOJXKET IMOJIYYUTh UTOTOBYIO OLIEHKY MO JaHHOM
JTUCITUTIINHE TOIBKO 60 6aIOB, YTO COOTBETCTBYET OIIEHKE «YIOBIECTBOPHUTEIHLHOY.

O maHHOM MOJXOJE K OIIEHKE 3HAHWUN CTYJIEHTOB MperoaaBaTelb HHPOpMUpy-
€T CTYJEHTOB Ha IMEPBOM CEMUHAPCKOM (MpaKTUUYECKOM) 3aHATHUU. Ha mocnennem
CEMUHAPCKOM 3aHATHH CTYJICHTAM COOOIIAETCS OIEHKA, KOTOPYIO OHH IMOJIYYaroT IO
UTOraM paboThI B CEMECTpE.

CTyAeHTbl MOTYT YJIYUYLIUTh CBOIO OLIEHKY IO MTOraM paboOThl B CEMECTpe 3a
CYeT OTPaOOTKH MPOIMYUIEHHBIX 3aHSATHUN WM MOJyYEHHBIX HEYIOBIECTBOPHUTEIIbHBIX
OIICHOK Ha ceMHuHapax. BmecTe ¢ TeM, Bce 0TpaOOTKH MOTYT OBITh OCYIIIECTBIICHBI B
KOHCYJIbTAIIMOHHBIE JHU B Mepuoj He Oosee ABYX KOHCYJIbTAl[Mi ¢ MOMEHTA MOJIy-
YEHHUS] OLIEHKH «HEYIOBJIETBOPUTEIILHO» WJIM Mpomycka 3aHsATui. Toiabko B ciydae
OO0JIE3HU CTYACHT MOXKET 0TpadaThIBATh MPOMYCKHU B O0JIEE TO3AHUE CPOKH.

OTpaboTKa MPOMYCKOB, UMEBIINX MECTO MO MPUYUHE PabOTHI CTYJICHTOB BO
BpEMsI 3aHITUH, HE JOITYCKAETCs.

7. ®OH/I OLICHOYHBIX CPEACTB JAJIsl IPOBeIeHUs IPOMEKYTOYHOM aTTecTallul
o0y4aromuxcs 1o AMCUUILIHHE.

7.1 IlepeyeHb KOMIIETEHUMH € YKa3aHHEM HHAUKATOPOB MX I0CTUKEHHUS B NIPO-
ecce 0CBOeHHsI 00pa30BaTEJIbHON POrPpaMMbl

[lepeuenp mIaHUPYEMBIX PE3yIbTATOB OCBOCHHS OOpa30BaTENbHON MpOrpam-
MBI (IIepeueHb KOMIIETEHLIUI) C YKa3aHUEM MHIUKATOPOB UX JOCTHUKEHUS W IJIaHU-
PYEMBIX PE3yJbTaTOB OOyUYEHUS 0 JUCLUILUIMHE COAEpPKHUTCS B pasueine «2. Ilepe-
YeHb [IJITAHUPYEMBIX PE3yJIbTaTOB OCBOEHUS 00pa30BaTeNIbHON IPOrpaMMBl (IepeveHb
KOMIIETEHIIMI) C yKa3aHWEM MHAMKATOPOB UX JAOCTM)KEHMSI U IUIAHUPYEMBIX PE3yilb-
TATOB OOYYEHMSI 110 TUCLUILIIMHEY.

7.2. TunoBbie KOHTPOJIbHBIE 32JAHUA WIH HHbIe MATEPHAJIbI, HEO0OX0AUMBbIE IS
OLICHKU MHAUKATOPOB J0CTHKEHUS KOMIIETCHIUI, yMEHUI U 3HAHUI

IIpuMepbI OLIEHOYHBIX CPEACTB ISl IPOBEPKH KOMIIETEHLUH, (popMupye-
MBIX JUCIUIIJIMHOM



Kox kom- | Unaukaro- | PesynbTarel 0OyueHus (yme- THunoBeie KOHTPOJIbHBIC 3a1aHUS
METEHIMH | Pbl IOCTU- | HUA U 3HAHUS), COOTHECEH-
U HanMe- KEHUS HbIE C HHAUKATOPAMH J10-
HOBaHHE | KOMIIETEH- CTH)KEHUS KOMITETEHITNH
KoMIIe- 102078
TEHIIUU
YK-4 1. Ucnonp3 | 3HaTh: OCHOBHBIE UCTOYHMKM | 3amaHue 1. CocraBieHue riaoccapus
CnocobeH | yer WH- | ”HQOpMaAIMOHHO- mo Teme wuccienaoBaHus. OO0s3aTeNb-
ocy- dopmanu- | KOMMYHUKALMOHHBIX PECyp- | HbI€ IIYHKTBI:
IIECTB- OHHO- COB; NpUHLHUIBI paboTel c¢ | TepmuH;
JATH  J1e- | KOMMYHH- | BJIEKTPOHHBIMH cJoBapsiMU. | Ero mpousHomienue (TpaHCKpUILINSA);
JIOBYIO KallUOHHBbIE | YMETh:  HCNONb30BaTh B | [IpuMepsl HCMOIB30BaHUS W3 aHIJIO-
KOMMY- pecypebl U | podecCHOHaIbHON nesi- | SA3bIYHBIX HCTOUHUKOB.
HUKAIIAIO | TEXHOJIO- TETLHOCTH TpU TOATOTOBKE | 3amaHue 2. OOCYXIECHHE W CO3/IaHHE
B YCTHOM | TMM  TIpW | Ipe3eHTalui, IOKIanoB Ha | mpoekra Ha Temy “‘The history of
U THCh- | IOMCKE He- | HHOCTPAaHHOM SI3bIKE Mpo- | success: how to improve a company’s
MEHHOM obxomumoii | rpammbel Canvas, Prezi, Pow- | efficiency” na npumepax:
dbopmax undopma- | er Point m np.; mepeBoauTh | - famous brands;
Ha TOCYy- | MU B INPO- | TEKCTHI C HHOCTPAHHOTO s13bI- | - TNC;
nap- mecce pe- | Ka Ha pOIAHOM SI3BIK M € Pof- | - local companies.
CTBEHHOM | LICHUS HOTO sI3bIKa HA MHOCTPaHHBIH
A3BIKE CTaHAapT- | sA3bIK HMHGPOpPMAIUIO C HC-
Poccnii- HBIX KOM- | IIOJb30BaHUEM DJIIEKTPOHHOIO
ckoil @De- | MyHHKa- CJI0Bapsl.
NEepaluyd | TUBHBIX
M UHO- | 3aJa4 Ha
CTpaH- rocynap-
HOM(-BIX) | CTBEHHOM
SI3BIKE(- si3p1ke Poc-
ax). CUHCKOMU
®Denepa-
17078
2. Bener 3Hath: npaBuia pedeBoro | 3aganue 1.  CocraBieHue — clHcKa
JIETIOBYIO noBeJicHUsT B Tpodeccruo- | KIIF0YeBBIX (pas.
NEepenucKy, | HaJbHO-1enoBoM obOmenun; | Enumerate the key phrases for the be-
VUYHUTBIBasl | JUAJIOTHYECKHE W MOHOJIOTH- | ginning of a business letter, introduc-
ocoOeHHO- | yeckue (GopMbl KOMMYHHKa- | tion and greetings, main idea presenta-
cTd  odu- | IIUU U UX OCOOCHHOCTH. tion, conclusion. Comment upon the
I[IAAJIBHO- VYMeTh: aIeKBaTHO MCIIOJNb- general structure.
JIEIIOBOTO 30BaTh SI3BIKOBBbICE HOpPMBI | 3aganue 2.  Hamucanue — n1emoBOro
CTHIIS U | IpoeCcCHOHANTBHO-IEIOBOTO | MMHAChMA.
pedeBoro obmenuss B muchMeHHOM u | Write a letter of complaint for the un-
ATHKETA. YCTHOH KOMMYHHUKAaIUH. satisfactory service of a travel agent.
Mention:
The problem itself
The details of the issue
Possible solutions
Your contacts
3. Bener 3HaTh: OCHOBBI B3ammozel- | 3amanue 1. OOCyx)aeHue ¢ KoJIeraMmu
JICJIOBbIE CTBUSL MEXJY YJICHaMH KoJ- | OyayIIero npeanpusiTus.




neperoBo- | JekTuBa B komauzae; npuémsl | Give the criteria of a hotel rates.
pBl Ha TOC- | yOeKIeHus, aprymeHTtanud, | Situation: «You are a hotel inspector.
ynaap- BBIPKEHUATOUYKH 3PEHUSL. You are discussing with your col-
CTBEHHOM | YMeTh: BbIpa3uTh no3unuio | leagues official hotel classification
s3bike Poc- | komekTuBa U coOcTBeHHYIO | schemes which rate hotels from one-
CUNCKON MMO3UIIHIO; nmpe3eHToBath | star to five — star. Present the differ-
Denepa- IPOEKT, MCIONB3ys mpodec- | ences between a typical one, three-
1117078 CHOHAIBHYIO TEPMUHOJIOTHIO, | star, and five-star hotel»
B TMHUCbMEHHOM © YyCTHOH | 3amanue 2. YuyacTue B pOJIEBOM HUIpe
dbopmMax coriiacHo OCHOBHBIM | “JlesioBbIE TIEPETOBOPHI”
npuHImnaM aenoBoro 3tuke- | II. You are divided into two teams to
Ta. present a negotiation process. Each
team has its own goals. Choose a lead-
er of each team, the secretary, the
CEO and CIO, Chief PR-manager and
staff manager. Use various negotiating
techniques. Try to get a win-win situa-
tion.
During the meeting:
State your needs
Explore the position
Ask specific questions
Suggest alternatives
Conditional offers and counter-
proposals
Bargain
Accept or reject an offer
Close the deal
4. Ucnionb3 | 3HATh: nekcuko- | 3aganue 1. Hanucanue ¢opmanbHOro
yeT JIeKCH- | TpaMMaTHYeCKUe ¥ CTWIW- | MIIM aKaJeMHYECKOro THChMa (3asiB-
KO- CTUYECKHE PECypChl HHO- | JICHUS Ha TPAHT)
rpaMmaTH- | CTPAaHHOTO SI3bIKA. Write a grant application letter in a
Yeckrue U | YMeTh: aHaJM3UpoBaTh U co- | team or individually following the
CTWUJIMCTH- | 3]1aBaTh YCTHbIE W MHChbMeH- | steps listed below. Choose one of the
Yyeckue pe- | Hele TekcThl ¢ omopoil Ha | following fields for developing your
Cypchl Ha | cdepbl 00IIeHUs, pelaeMylo | projects:
rocynap- KOMMYHHUKaTHUBHYIO 3a1a4dy. | Local destination development,
CTBEHHOM Local accommodation
s3pike Poc- Development of a sight
CUICKOU 3ananue 2. CocraBieHue 0030pa UHO-
denepannn SI3BIYHOM CTATHH.
B 3aBHUCH- Choose one of the articles below and
MOCTH  OT make a referring and a presentation of
pemaeMon its content. Your report should in-
KOMMYHH- clude:
KaTUBHOM, A glossary of useful collocations.
B TOM YHC- Key points of the article.
ne npodec- Your point of view on the issue.
CHOHAJTh- A set of questions for the audience.
HOM, 3aja- https://scitechdaily.com/mit-smart-

qu.

clothes-tactile-textiles-sense-




movement-via-touch/
https://scitechdaily.com/batteries-not-
required-the-future-of-the-iot-internet-

of-things/

5. Wcnonp3 | 3HaTh: 1mpaBwiia peueBoro | 3ajgaHue 1. JleMoHCTpUpOBaHUE

yeT  HMHO- | IOBEJIEHUs B MEKJIMYHOCT- | HABBIKOB OOIIEHMS B MPOQECCUOHANb-

CTpaHHBI | HOM npo¢eCCHOHATIBHO- | HOE CpeJie - PoJIeBast Urpa.

SI3BIK B | nenoBoM oOmieHuu; ycTHeie u | Work in pairs/groups of three people.

MEXIINY- nucbMeHHble (hopMbl kKoMMy- | Demonstrate the following principles

HOCTHOM HUKamu U ux ocodennoctu. | of successful intercultural communica-

oOmieHnu U | YMeTh: aJeKBaTHO HCIoib- | tion by adding examples, playing dif-

npodeccu- | 30BaTh  S3BIKOBBIE  HOpPMHI | ferent roles:

OHaJBbHOH | mpodeccronanbHo-aenoBoro | Show your willingness to meet others

NesATeIbHO- | OOIIeHUsT B MEXJIMYHOCTHOM | at least halfway by learning a few

CTH, BbIOW- | MUCBMEHHON M yCTHOW KoM- | phrases in their language.

pas COOT- | MyHUKAITUH. Adapt your behaviour, and don’t al-

BETCTBYIO- ways expect others to adapt to you

ne  Bep- Check your understanding and that of

OanbHBIE U others

HEBEp- Don’t be afraid to apologise

OanbHbIC Reflect on your experience

CpeacTBa 3amanue 2. OOcyxaeHUE B mapax s

KOMMYHH- 0OMEHa OTIBITOM.

KaIu. Imagine you are an experienced hotel
manager consulting graduates at the
vacancy fair where you were invited
as a professional adviser. Explain the
following:

What should you expect and what not
from working in a hotel industry;

The necessary qualities to be success-
ful and enjoy working in this sphere;
Different types of jobs in this sphere
and the possibilities they provide.

6. Peanusy | 3Harb: Teopermyeckue ocHo- | 3amanue 1. [loaroroBka mokiana st

€T Ha MHO- | BBl OpraHu3allid M Oocy- | oOMeHa MHEHUSIMH B QopmaTe Kpyr-

CTPAaHHOM | IECTBJICHHUS KOMMYHUKAIUH. | JIOTO CTOJIA.

SI3BIKE YMeTb: mpou3BoaUTH THCh- | Prepare a S-minute talk on one of top-

KOMMYHH- | MEHHBIE U yCTHble peueBble | ics of the semester. Visual aids are

KaTWBHBIC | BBICKa3bIBaHUs Il peanu3a- | highly welcome:

HaMEpEeHus | LIUH KOMMYyHHUKaTHBHBIX | Archaeology is a leverage for improv-

YCTHO 1 | HAMEpPEHUI. ing the tourism of your region.

UCbMEH- Technologies that will change our life

HO, HC- the most.

N0JIb3YS Art events of your region: what is

COBPEMEH- worth seeing and visiting?

HbIE  WH- 3ananue 2. Hanncanue scce.

dbopmariu- Write an essay for one the following

OHHO- statements:

KOMMYHH- “Though we travel the world over to

KaIllMOHHBIE find the beautiful, we must carry it




TEXHOJIO- with us or we find it not” Ralph Waldo
TUU. Emerson
“There is no moment of delight in any
pilgrimage like the beginning of it”
Charles Dudley Warner
“The biggest adventure you can ever
take is to live the life of your dreams”
Oprah Winfrey
7. Ucnonp3 | 3HaTh: TeopeTHUecKue OcHO- | 3aganue 1. MccnenoBanue o nmpueMax
yeT TIpHe- | BBl OpPraHM3allMd M OCY- | ITyOJUYHOTO BBICTYTUICHHS.
MBI TyO- | mectBneHus nmyOnuuHoi pe- | Find a video about the principles of
JTUIHOU Yl W JIeJIOBOM KoMMyHHKa- | public speech. Speak about common
peun u Jae- | IuH. mistakes and how to avoid them.
JOBOro W | YMeTh:  apryMmeHtupoBaHo | Write down a number of tips. Present
npodeccu- | ob6cyxaatb W pemarth mpo- | them in front of the audience.
OHAJIBHOTO | OJieMbl TpodecCHOHANBHOTO | 3aJanue 2. Y4JacTue B POJICBOM HUTpe
JTUCKypca | Xapakrepa. Ha 33J]aHHYIO TEMY.
Ha UHO- I. You are the members of an airline
CTPaHHOM company management. Work in small
SI3BIKE. groups. Discuss the case of interna-
tional and domestic flights. Do you
believe that the formula which was so
successful in the home market can be
easily exported?
Meet as one group. One of you should
lead the meeting. The members of the
meeting should prepare and give a
presentation on the ways to keep or
improve the efficiency of the compa-
ny.
Presentation Format:
Greeting, Name, Position
Title/ Subject
Reference to the audience
Setting the time
Outline / Main parts
Introducing your point
Concluding
Dealing with questions
8. llemonct | 3Hath: cmocoObl Tmiepemaun | 3amanue 1.  Co3manume  oOydvarorieit
pupyer uH(poOpMallMd B  TpOIecce | MPE3CHTAIMN C MCIOJIB30BAaHUEM TIpa-
BIAJCHUS | MEXJIMYHOCTHOTO Tpodeccu- | pukoB “The comparison of revenues
ocHOBaMH | oHasbHOTO 0oOmIeHus (ycTHble | and costs of the company and the ways
aKaJIeMHU- U nucbMeHHBIE  ¢GopMbl); | to improve the situation in tourism of a
YECKOU croco0bl IOCTPOeHUS BOTpo- | certain destination”.
KOMMYHH- | COB W OTBETOB; OCHOBHBIC | 3amanue 2. OOCyXACHUE CHUTyallud B
Kallud ¥ | THIBl JTUYECKUX HOPM B | Mapax WK TPymImax:
pedeBoro MEXJIHYHOCTHOM Tpodeccu- | Imagine that your friend is going to
ATUKETA OHAJTLHOM OOIIIEHUH. attend an interview for the position of
n3ydaeMo- | YMeThb: ONpeaenaTh u TpaHc- | a quality manager. He asks you for a
ro WHO- | TrpoBaTh oOmme 1enu B | piece of advice, as you have been




CTpaHHOTO | mpodeccoHabHOW U coiu- | working in this sphere for some years.
SI3BIKA. alnbHOM nesrenbHOCTH; 3TH4- | Give a brief description of these du-
HO OTHOCHUTBCS K yUacTHUKaM | ties: quality check;
aKaJIeMHYECKOTO OOIICHUSI. Note the positive and negative points
of this position;
Give examples of different cases that
are implied in this job.
Define different features of products
that can be changed for improving the
results of a company.
9.I'pamoTH | 3HaTh: ocHOBHBIE mpaBuia | 3amanue 1. Name the key resources,
o u bdek- | cuaTesa m aHanm3a wuH)Op- | journals, sites where you can find the
THUBHO MaIuy, TpaBuUiia MCMHOIB30- | latest news on tourism today. Men-
MOJIB3yeTCs | BaHUs pa3nuuHbiX TexHuue- | tions UN, UNWTO, Rostourism, etc.
WHOSI3bIU- | CKUX CPEICTB C Ienblo u3- | 3amanue 2. Write a review on a tour-
HBIMH HC- | BJICUYCHHS HHPOPMAITIH. ism article, devoted to current situa-
TOYHUKAMH | YMETh: U3BIEKaTh MH(OpMa- | tion or trends in tourism.
uHpOpMa- | IMI0O W3 PaA3IMYHBIX HCTOY-
1007078 HUKOB.
10. ITIpoxy | 3nath: Teoperuyeckue ocHo- | 3amanue 1. Prepare an example of a
mupyer Ha | BBl opranusaimuun  u  ocy- | CV and a cover letter, according to all
WHOCTpaH- | IMIECTBJICHHUS KoMMyHuKanuu. | the rules of formal writing.
HOM s3bIKE | YMETh: MPOM3BOAWUTH MHUCh- | 3amanue 2. Write an essay for one the
MMCbMEH- | MEHHBbIE W YCTHBIe pedeBblie | following statements:
HbIE peue- | BBICKA3bIBAHUS. “Though we travel the world over to
BBIE  TIPO- find the beautiful, we must carry it
U3BEACHUS with us or we find it not” Ralph Waldo
B COOTBET- Emerson
CTBUU c “There is no moment of delight in any
KOMMYHH- pilgrimage like the beginning of it”
KaTHUBHOM Charles Dudley Warner
3aayuei. “The biggest adventure you can ever
take is to live the life of your dreams”
Oprah Winfrey
YK-5 1. Ucnionw3 | 3HaTh: TeopeTUyYecKue OCHO- | 3ajanue 1. 3ajaHue mo BUACO C Aallb-
CriocoOeH | yeT 3HaHUs | BBl Pa3BUTHUS MPHPOJIBI MEXK- | HEUITMM O0CYKICHUEM.
BOCTIpU- | O 3aKOHO- | KyJIbTypHOTO pa3HooOpasus | Watch the video (Debate Noam
HUMATh MEPHOCTSIX | OOIIecTBa. Chomsky & Michel Foucault — On
MEXKYJb- | Pa3BUTHUS YMeTh: mpous3BOAUTH oOIe- | human nature)
TypHOE NpPUPOIBI, | HOUYHBIE TTMCbMEHHBIC U ycT- | Hold a debate with your partner dis-
pa3HoO00- | MEXKYJIb- | Hble pedeBble BBhICKa3bIBaHMs | cussing the position of the researcher.
paszue TYPHOTO ¢ uenbio BeIpaxkeHus mupo- | Follow the rules of debate:
oOmiecTBa | pa3HoOOpa- | BO33pEHUYECCKON TTO3UITUH. Choose your stand
B  COIM- | 3us oOOre- Listen to the argument
aJIbHO- CTBa  JJIA Counter the argument
HCTOPH- dbopmupo- Defend your argument.
YECKOM, BaHUS MHU- 3aganue 2. CocTaBlieHHE OOIIETO 00-
JTHYe- pPOBO3- 30pa MHOS3BIYHBIX CTaTeH MO Tpodec-
CKOM  H | 3peHue- CHUOHAJILHOU TEMATHKE.
dbuo- CKOU OIICH- Choose three articles according to you
cocKOM | KM Tpomc- professional interests and make a re-




KOH- XOOALIAX ferring and a presentation of its con-
TEeKCTaX. | MPOIECCOB. tent. Your report should include:
A glossary of useful collocations.
Key points of the article.
Your point of view on the issue.
A set of questions for the audience.
2. Ucnonw3 | 3Hath: Teoperuueckue ocHo- | 3amanue 1. IlogroroBka noknama ass
yeT HaBbl- | BBl (UIOCOPCKOTO MBINUIE- | 0OMEHAa MHEHUsSIMH B (dopmaTe Kpyr-
ki  GuUIo- | HUS U JTOTUKU. JIOTO CTOJA
codpckoro | YMeTh: KpaTko m3naratb co- | Prepare a 5-minute talk on one of top-
MBILUICHUS | epkaHue coOcTBeHHBIX | | ics of the semester. Visual aids are
U JIOTUKH | aBTOPCKUX aprymentupo- | highly welcome:
s Qop- | BaHHBIX CyXAeHUM u ymo3a- | Negotiation styles.
MYJIUPOBKH | KIIFOUEHUH, Kacaronuxcsi | Management styles.
apryMeH- npodeccuoHaIbLHON nes- | Sales techniques.
TUPOBAH- TEJIbHOCTH. 3amanue 2. Hammcanme o00630pa 10
HBIX CYX- MIPOBEICHHON POJIeBOIl urpe ¢ o0s13a-
IeHuil u TEIbHBIMU TyHKTAMH:
YMO3aKITIO- - HOBasl JICKCHKA;
YeHuil B - TIOJIOKUTENbHBIE MOMEHTBHI;
npocdeccu- - ommOKH, KOTOPBIX HAJ0 M30exkaTh B
OHaJILHOU CIEeAYIOLNNA pa3;
NEeSITeNbHO- - BBIBOJ] 110 UTPE.
CTH.
3. PaGorae | 3narb: mpuHATele B mpodec- | 3amanue 1. [ToaroToBuTh aHHOTAILIUIO
T C pa3- | CHOHaIBHOU cdepe crmocobbl | u OubamorpaduuecKuii CIIUCOK K CTa-
JUYHBIMH | ToMCKa WHQGOpPMAIMU U €€ | The M0 COLMaIbHOW wmiu mpodeccro-
MacCcMBaMH | aHaJIMU3a. HaJbHOM TEMe.
uHpopma- | YMeTh: aHAIM3UpOBaTh, Be- | 3ajaHue 2. YyacTue B pOJICBOW Hrpe
nmad Ui | pudunupoBaTh,  OleHHMBaTh | “HaydHo-skoHOMHUYECcKass KOH(EpeH-
BBIABJICHHS | TMOJIHOTY MH(OpMAMK B XO- | Lus”
3aKOHO- ne mpodeccuoHabHOU Jnes- | You are divided into two teams to pre-
MEpHOCTEH | TeIBHOCTH, TNpH HEeoOXoIu- | sent an innovation in your business.
dbyHkro- | Mmoctu BocmodHATh U cuHTe- | Choose a leader of each team, the sec-
HUPOBAHUA | 3UPOBATH Henpocratomnyto | retary. Use various speaking tech-
4yenoBeka, | mHpopmanuo u paborath B | niques. Try to get a logical
IOPUPOJBI M | YCIOBUSIX — HEONpEeNeHHO- | argumentation.
obmecTBa | CTH. During the meeting:
B COILHAJb- State your conference section
HO- Present the reports
UCTOpUYE- Ask specific questions
CKOM u Discuss controversial issues.
THYECKOM Close the conference.
KOH-
TEKCTax.
IIKII-4 1. lemoHCT | 3HaTh: OCHOBBHI opraHu3zauuu | 3aganue 1. IloarotoButh TIIOCCApUil
CriocobeH | pupyet U OCYUIECTBIICHUS JIEJIOBOW | aKTUBHOM JIEKCUKM Uil YCTHOM H
K  B3aW- | HaBbIKU KOMMYHHKAIIH. MUCBMEHHOW JIeJIOBOMl  KOMMYHUKa-
MOJIeii- nocTpoe- YMeTb: ompenensiTh, TpaHC- | IUH.
CTBUIO C | HUS 3¢- | TupoBaTh W OCYHIECTBIATH | 3amanue 2. HamucaTe maH BcTpedw
notpeOu- | GEeKTUBHBIX | o0ImuMe 1enu B mpodeccHo- | 1yt BCTPeUYH ¢ KOJJICKTHBOM.




TESAMU,
napTHe-
pamu,
co0-
CTBEHHH-
KaMH
OusHeca,
a TaKxe ¢
JIPyTUMHU
3aMHTe-
pecoBaH-
HBIMH
CTOpOHa-
MH, B TOM
yuclie ¢
HCIIOJTb-
30BaHHEM
uHpOp-
MaIlHOH-
HO-
KOMMY-
HUKAaIH-
OHHBIX
TEXHOJIO-
TUd, KOp-
OpaTuB-
HBIX
cTaHaap-
TOB  cep-
BHUCa, pe-
rJIaMeH-
TOB u
IIPOTOKO-
JOB  00-
CITy)KHBa-
HUSL.

KOMMYHH-
Kaluu C
norpedu-
TEJSIMU,
napTHepa-
MM H COO-
CTBEHHU-
KaMH Ou3-
Heca, a
TaKXe Ipy-
TMMHU 3adH-
Tepeco-
BaHHBIMU
CTOpOHAMHU
B LEISX
OCTHOKE-
HUS 1elei
CTpaTeru-
YecKoro u
oTepaTHB-
HOT'O
yrpaBlie-
HUSL.

HaJIbHOU JIEITEIILHOCTH.

Produce an agenda for a short briefing
with your staff at the beginning of the
working week.

2. Baageer
HaBBIKAMHU
pa3paboT-
KU U BHEI-
peHus
KopIopa-
TUBHBIX
CTaHaap-
TOB, pe-
rJ1aMEHTOB
U TpoTO-
KOJIOB 00-
CITyKHBa-
HHUS B Jes-
TEIbHOCTh
CIyX0 w
OT/CIIOB
TOCTHHHY-
HOTO TIpe/I-
pusi-
THS/TOCTHH
WYHOTO
KOMILIEKCA.

3HaTh: OCHOBBI KOPIIOpPATHB-
HBIX CTaH/IAPTOB, PETJIaMEH-
TOB M TIPOTOKOJIOB OOCITYKH-
BaHUs B TOCTUHUYHOM cdepe.
YMeTh: paspabaTeiBaTh Me-
porpusTus, KacaroIuecs
KOPIIOPaTUBHON  KYJIBTYpHI,
MPOBEPATH KadyecTBO 00cCIy-
KUBAHUS C Yy4YeTOM CIeIu-
(UKHU TOCTUHUYHOUN CephI.

3aganue 1. HccnenoBanue o coBpe-
MEHHBIX TpUeMax yOeTUTEIbHOTO
MUChMa.

Find a video about the principles of
convincing writing. Speak about
common mistakes and how to avoid
them. Write down a number of tips.
Present them in front of the audience.
3aganue 2. YyactTue B pOJIEBOM HUIpe
Ha 3amaHHyl0 Temy “Dealing with a
customer service complaint”, rae co-
TPYJHUKHA KOMITAHUU OOCYXAAIOT *Ka-
00y KIMEHTa W BBISICHSIIOT TPUYUHY
HEKaYeCTBEHHOT'0 00CTYyKUBaHUSI.

3. JleMOHCT
pupyer
HaBBbIKH
pabotel ¢
npocdeccu-

3HaTh: CrOCOOBI Meperayu u
00paboTkn wmHpOpPMAIUU B
nporecce  MpoQeccCHOHATb-
HOro OOIIEeHNWs B OYHOM H
OHJIaH-(popMmare.

3ananue 1. Kpyrnelii cron Ha Temy
“The peculiarities of e-marketing in
hospitality”. IlpencraBbTe HHTEPBBIO
C JKCIIEPTOM IO JIEKTPOHHOMY Map-
KETUHTY B TOCTUHMYHOM OHU3HEce.




OHAJIbHBIM YMerTs: APTrYMCHTUPOBAHO Ba,Z[aHI/Ie 2. Pa3pa60TKa IIUCBMCHHOI'O
mporpamMm- | oOCyXJaTh W pemiaTh MpPO- | 1 BU3YAIbHOTO COMPOBOXKICHHS IPO-
HbIM o0ec- | O1eMbl MPO(ECCHOHAIBHOTO | TYKTA.
MEYCHHEM | XapakTepa B OYHOM M OH-
u  CRM- | naita-¢opmare.
cUCTEeMa-
MH, B TOM
quciie B
nensax Io-
CTPOCHHS
JIOJITO-
CPOYHBIX
B3aMMOOT-
HOILIEHUH C
norpedu-
TCILIMU.
IIpumep 3a4eTHOI padoOTHI:

LISTENING

Listen to a teacher is giving a lesson on the effects of tourism and answer the
questions.

1. According to the teacher, does tourism damage the things that tourists come to
see?

2. How many foreign tourists visited Goa per year before 19867

3. How would you describe the trend in package holidays to Goa from 19867

4. What did locals protest against?

5. What do local people benefit from?

Listen again and complete the extract.

These mangrove swamps are really important for reducing 6. , so their
removal is really damaging. The disposal of rubbish and sewage is also an issue, and
much of it is dumped at sea, destroying the 7. . There is also a loss of

8. , as young Indians are influenced by Western ways.. Festivals be-
come Westernised - 9. - losing their cultural significance. 10. is also

on the increase, where tourists are threatened, assaulted and robbed by members of
the local population. .

READING

Read the text and mark the statements as T/F/NM.

Six reasons why mass tourism is unsustainable

Despite the slow but steady increase in the number of enterprises claiming to
be responsible or green, the fact remains that the current system of mass international
tourism is utterly unsustainable.

Thanks to the application of the same industrial model developed for cars,
houses and consumer goods, international tourism has exploded in size since the 1950s
and swept into virtually every nook and cranny of the planet, washing up cash, jobs,
golf courses, airports and enormous amounts of real estate.



Claimed by the UN World Tourism Organisation as a stimulant of economic
recovery, tourism is, undoubtedly, a force to be reckoned with. It generates more than
$2.1tn in annual revenues. In many countries and regions of the world, tourism is now
the primary source of foreign exchange, employmentand cash.

The industry resembles a high-speed train, crammed with passengers with
cheap tickets, racing toward a cliff edge. So it's worth asking why this challenge gen-
erates so little debate in the press and in generalbusiness literature.

Ending the unsustainable travel addiction

Clearly the media makes a lot of money from advertising holiday locations
around the world, but on a broader level, perhaps providers, customers and regulators
have each become so addicted to the promise and pleasures of cheap and frequent
travel that the prospect of going without is simply too much to contemplate. Perhaps
a form of "willful blindness" has infected us all.

The challenge turns out to be far more complex than just the prospect of run-
away volume growth on a finite planet. Many sectors are running themselves into the
ground financially as margins dwindle to razor thin. Meanwhile, thanks to congestion
or overuse of scarce water and land resources, many destinations are destroying the
landscapes and attractions, both natural and cultural, on which they depend.

I have come up with six key reasons why the current tourism model is way past
its prime and why moreof us need to focus on creating alternatives:

1. Mass industrial tourism is based on the assembly, distribution and consumption of
packaged products and, as a consequence, one product is substitutable for another.
The commodification of what should berevered as unique is further aggravated by
the application of industrial cost cutting strategies of homogenisation, standardi-
sation and automation that further strip out any remaining vestiges of difference,
let alone mystique. Tourists "do" places and rarely get the chance to stand in awe
and wonder.

2. In most youthful destinations, low barriers of entry and zero regulation encourage
rapid growth and speculation. Both local politicians and often not-so-local devel-
opers benefit enormously from this growth, but rarely stay put long enough to
have to cope with the crises caused by overcapacity and volatile demand.

3. The product is perishable - it's a time-based service - and can't be stocked. So
when capacity goes up and demand declines, price discounting is the adaptive tac-
tic of choice.

4. Technological connectivity and price comparison engines have shifted purchasing
power to consumers, who have been convinced, by repeated discounting, that
cheap travel is now a right - not a privilege. This accelerates the downward
pressure on prices and yields.

5. Residents of tourism hotspots, who may have welcomed the first influx of visi-
tors, soon find that cheap travel doesn't reduce their costs. Visitors cause land,
food, water, housing and infrastructure pricesto increase at a rate closely correlated
with the decline in tourism operators' margins. Sadly, more tourism often means
less benefit to the host communities.

6. Having fought so hard to be recognised as an industry, the tourism community



fragments back into its specific sectors when issues of waste, carbon, water scar-
city and other "externalities" are raised. Airlines don't pay taxes on aviation fuel
and have fought carbon-related charges for decades.

What's to be done

We need to develop the idea of conscious travel and start to imagine a better al-
ternative. Unfortunately, there is no magic wand or silver bullet; change will need to
occur at the grassroots level, one destinationat a time.

It will first and foremost require hosts to wake up and see their world different-
ly - not as a resource to be exploited, but as a sacred place to be protected and cele-
brated for its uniqueness.

Second, it is important they start to view their customers not as mere units of
consumption, but as guests seeking to be healed and transformed. Our conscious or
mindful alternative is about less volume, congestion, hassle, destruction and harm and
about more meaning, purpose, value, peace and fulfillment. In short, not more but bet-
ter.

11. Mass international tourism claims to be responsible or green.

12. In many developing countries and regions of the world, tourism is now the
primary source of foreignexchange, employment and cash.___

13. Holiday providers promise cheap and frequent travel because mass media
makes a lot of money fromadvertising holiday locations around the world.__

14. Tourists rarely get the chance to stand in awe and wonder because of homog-
enisation, standardisationand automation.

15. There 1s magic wand or silver bullet to develop the idea of conscious travel
and start to imagine abetter alternative._

VOCABULARY
Match the terms with the definitions.

16. adoption rate ja) a special fare ticket that allows either unlimited train travel, or
travel for a certain number of days/weeks, in many European coun-
tries (except in Britain, where the Britrailpass offers similar travel
in England, Scotland, and
Wales)

17. electronicb) the percentage of tickets issued through an online booking sys-

ticket tem
compared to the traditional booking channel of agent-assisted res-
ervations.

18. ecotourism  [c) a “paperless” airline ticket allowing one to check-in and fly with|
just
proper photo ID. What may look like a ticket is actually just a pa-

erpassenger receipt

19. responsibled) travel that extends beyond being merely environmentally re-

tourism sponsible, to being culturally-conscious and economically-aware,
locally

20. eurailpass ) a system that allows a customer to make a reservation online and




receive
an immediate confirmation

21. onlingf) an online travel agency can be utilized by a traveler in order to
reservation book everything they need for their trip in one place. This can in-
system clude making hotel reservations, flight reservations and in-

destination reservations like
tours, attractions, activities.
22. online travel |g) a reservation software that allows clients to book online directly
agency (OTA)  with your

company
23. onlineh) tourism directed at exotic and/or endangered destinations while
booking fostering

system an environmental understanding and conservation

Choose the most suitable word to fill the gaps

The topic of (24) and security in the tourism industry is of wvital
(25)

globally. In recent years, and mainly after the 9/11 event, both academ-
ics and practitioners have started to look into crisis management issues seeking
workable solutions in order to

(26)__the negative impacts of safety and security incidences on the tourism in-
dustry and affected destinations. Tourism, Safety and Security: a multi dimensional
analysis brings together the writings of international leading academics and practi-
tioners in this field to discuss prevention measures and crisis management options, in
incidences of tourism safety and security.

As a fundamental frame of reference for responsible and (27)

tourism, the Global Code of Ethics for Tourism (GCET) is a comprehensive set
of principles designed to guide key-players in tourism development. Addressed to
governments, the travel industry, communities and tourists alike, it aims to help
maximise the sector’s (28)__ while minimising its potentially negative impact on
the environment, cultural (29) and societies across the globe.

Adopted in 1999 by the General Assembly of the World Tourism Organization,
its acknowledgement by the United Nations two years later expressly encouraged
UNWTO to (30)__

the effective follow-up of its provisions. Although not legally binding, the
Code features a voluntary implementation mechanism through its recognition of the
role of the World Committee on Tourism Ethics (WCTE), to which stakeholders may
refer matters concerning the application and interpretation of the document.

24 |A safety B savings C safe D save

25 |A important B importance C importantly D import

26 |A mitigate B increase C limit D influence
27 |A sustaining B sustain C sustainability D sustainable
28 |A benefitial B benefication C benefits D beneficiary
29 |A heritability B heritage C heritabile D heritor




|3O lA promotion IB promote |C promoting ID promotability |

Translate into English.

32. British (oTmprxatomue) appear to be getting much more active on holiday,
as beach breaks move down from fourth position to fifth, being overtaken by wildlife
holidays (fourth) and walking (third).

33. Learning a new skill abroad is gaining momentum — you will see increases in
expert-led (oOyuaromuenoesku), gastronomy and wine tasting.

34, Rail, cruising and (0310pOBHUTENBHBIN OTABIX) are also going to get more
popular this year.

35. Italy was the most desired (HanpaBnenuem) of 2018 in our survey, followed
by France, Spain and Greece.

36. But the USA, Canada, South America and Iceland with (ocTpoBHBIM OTHBI-
xoMm) show some appeal.

37. Recognising the value and peace of mind that booking with a (Typ omepa-
Topa) offers in uncertain times, holidaymakers who wouldn’t have previously consid-
ered booking a package holiday are now taking a second look.

38. The boutique and design hotels on offer that perhaps wouldn’t have tradi-
tionally been associated with (opraan3oBaHHBIMU TYPUCTHUECCKHUMU IMOE3IKAMH) are
attracting a new holidaymaker, one that places an emphasis on interior design and
food.

39. This 1s expected to continue with more millennials joining the more tradi-
tional package (Typucramn).

40. Going hand in hand with this trend, holidaymakers are also looking for a
(6onee nnaMBUAYaNBHBINTYP) than ever before.

They want the ability to unpack and personalise their package holiday
through new and (uHHOBanMOHHBIX yciyr) that can be added on to fit their holiday

wishes.
Adapted from: https://www.independent.co.uk/travel/news-and-advice/travel-trends-2018-
where-to-go-millennials-package-holidays-responsible-tourism-kuellap-turkey-a8147736.html

41-50 WRITING
Expand your ideas for the following questions in two or three paragraphs:

What does the term hospitality mean to you?

What do you most enjoy about hospitality?

What do you believe are the most important skills for those working in hospi-
tality?

IIpuMep NUCHEMEHHOM YaCTH IK3aMeHAa:

I. Listening

You will hear a report on the future trends in hospitality industry. Fill in the
gaps with words and phrases used by the speaker

The Internet has caused serious changes in our 1)




and will continue to do so.

In order to influence them you will first have to make 2)
on the internet noticeable and then make your 3)
and flawless.

4) force people to unite and share in a common
cost pool.
With the help of common travel platforms people can share their 5)
and :
Due to he concept of the internet of things and technological transformation
nearly 6) will go online within 7)

As a consequence of big data usage and CRM analysis, &)
will be recorded and every consumer experience 9)

Despite websites facilities, people want to be able to see the places where they
will spend time and stay in 10) and walk around.

Listen again and mark the statements as T/F/NS:

. Internet access allows us to reach different accommodation options in the

. regions to be travelled, though not every detail from price comparisons to facility

features is available.

3. Vast majority of the new generation guests are impressed by the photos and vide-
os they viewed on the internet and the comments they read on online booking
sites.

4. According to the author, it all depends on seamless online booking experience.

Mobilization already has its highest importance and is not going to change.

6. Now hotels or holiday companies offer their services to their target audiences on-

ly through websites, not through brochures and other advertisements.

N —

e

II. Lexical and grammar test
Read the 1st™ part of the text and fill in the gaps with appropriate prepositions

and connectors:

to with outfor at for outof off to of -
Answers: 1) 2) 3) 4) 5) 6) 7) 8) 9) 10)

Pros and Cons of Traveling Domestically

Introduction

Every time we plan a vacation, the same issue arises. Should we book flights 1)
__a distant land, hoping to explore new sights and tastes or absorb some 2)
season rays, or should we take a look 3) what our own neighborhood has to of-
fer? There's no right answer here. Foreign travel works for some, but don't write 4)

local vacations. There are plenty 5) pros and cons of traveling domes-
tically, so let's take a closer look.

Look 6) domestic cost savings




Sometimes, you'll find bargain domestic flights which undercut any foreign al-
ternatives. Mix that with accommodation with family members and shop 7)
your favorite store cards and you can often travel 8) less by remaining at
home. However, don't be hasty here. Domestic isn't always cheaper. In some instanc-
es, domestic prices can rise 9) rapidly, making foreign trips more affordable.
This happened in India in 2012, as airline problems boosted local fares by up to 30%.
British fliers also regularly discover that flights to city break destinations in Europe
are cheaper than heading 10) domestic options. Check all of the current deals
for global routes and make sure you've found the best possible prices. Airline fares
aren't always what they seem. Moreover, when you get to foreign countries further
savings can often be available in the form of low accommodation or food costs. Bun-
dle all of that together and you might find local holidays are less competitive than
they seem.

(https://www.budgetair.com/en us/blog/pros-and-cons-of-traveling-
domestically)

Read the 2™ part of text and find the words with similar meaning (11-25).

Familiarity can suit some travelers

Generally speaking, when people think about travel, they tend to think about
crossing borders and heading somewhere different. But if you live in a country as
large as the United States or Canada, that doesn't necessarily mean traversing national
borders. Instead, you can often find destinations at home that offer something differ-
ent. However, what you won't find (usually) is a cultural adventure with radically dif-
ferent sensations to discover. Meeting people who speak the same language and eat
the same foods can appeal to some travellers who want to relax and just destress. But
if you're the type of globetrotter who needs a total escape, you'll want to look outside
your country's frontiers.

Quick domestic breaks could suit your schedule

Traveling abroad can entail more hassle than staying at home, what with the
need to familiarize yourself with new surroundings, sort out transport, learn the lan-
guage and buy anything required to handle a different climate. And you may even
need to arrange documents like passports and visas - all of which takes time and
money. Generally speaking, staying close to home avoids this complexity. You can
just book flights and accommodation on the hoof and cross the country the next day if
that's what you'd prefer. So if you're the kind of traveler who can't be sure when their
free time arises, domestic breaks could be best.

Insurance issues could make a difference

When we travel anywhere, we need to be insured against property loss and health issues, but
this is another area where the hassle and cost of traveling can differ. Sticking to domestic flights can
eliminate the need to haggle for cheaper international travel insurance and cut down on paperwork.
That's good for time-poor travelers who want to keep their admin tasks to a minimum. Then again,
many insurance packages for international trips include everything you need in one purchase. When
you can take care of health, property loss, potential travel cancellations and financial problems in
one transaction, it's not going to be a huge drain on your time.
11. To attract or captivate
12. to go somewhere or to move in a particular direction



13. an informal word for someone who travels a lot

14. to make somebody well-acquainted with something new
15. make one's way across

16. The state or quality of being complicated

17. Emotion or impression

18. A thing that uses up a particular resource.

19. To involve something as an inevitable part or consequence
20. To completely remove or get rid of

21. To be convenient for somebody’s way of living

22. To do something to become less anxious

23. A line or border separating two countries

24. Without proper thought or preparation

25. Irritating inconvenience

Complete the text with the appropriate words (26-40).
Mind that it may change its form:

a) Area f) Platforms k) To face

b) Acronym g) Competition 1)  Non-resident
¢) Interpretation h) To eliminate m) Subject

d) Challenge i) Force n) To impose

e) Provisions j)  To register 0) To amend

NEW NORM AMENDS THE GENERAL LAW OF TOURISM

On December 11, 2020, Congress approved the text of the law that 26)

the General Law of Tourism and issues other 27) . The law is ex-

pected to be approved by the Presidency of the Republic in the next days to enter into

28) :

This norm modifies Law 300 of 1996 and regulates new aspects in terms of

sustainability, sanctions, promotion, and reactivation of the sector, as well as the pro-

vision of tourist services through electronic or digital 29) , among other
things.

This new tourism law is approved at a time when this sector is 30) a
deep crisis due to the pandemic and, recently, to the winter season. According to
CITUR by July 2020, 31) visitors to the country fell by 99.2% compared to
the previous year.

Among the most innovative and controversial issues in this law is Title 6,
which regulates tourism services provided by operators of electronic and digital plat-
forms. Until now, this had been a gray 32) in tourism services in Colombia.
Definitely, new technologies represent a regulatory 33) in which the au-
thorities must promote innovation, job creation and other benefits that these ventures
provide, without neglecting free 34) and the protection of consumer
rights.

In this way, the law - in its article 32 - establishes a series of special obligations
in head of the operators of electronic or digital platforms that provides tourism ser-
vices. The following were among the special obligations: (1) Have active registration
in the National Tourism Registry (“RNT” for its 35) in Spanish). (2) In-



teroperate with the RNT so that whoever uses the platform has a current registration
under that registry, which must be visible on the platform. (3) Restrict and 36)

advertisements from tourism services providers not registered in the RNT.
(4) Pay the parafiscal contribution for the promotion of tourism.

An initial 37) of these obligations could lead to the conclusion that all
the people who occasionally or regularly offer their properties on electronic or digital
platforms as hosts and for tourism purposes, must be 38) with the RNT and
comply with all the other obligations that come from the said registry.

The paragraph of the article provides that the fulfillment of some of such pro-

visions will be 39) to the RNT’s interoperability qualification and grants a
period of twelve months from the effective date of the law to comply with the stated
obligations.

Besides, the law indicates that the electronic platform of tourism services oper-
ator will be liable to the consumer for misleading advertising if it allows the tourism
services providers to use the platform without being registered in the RNT.

Certainly, this is an issue that requires additional regulation, but the text ap-
proved so far 40) on the operators of the electronic platforms for tourism ser-
vices additional burdens, that will impact their profitability and force them to modify
their business model.

(https://cms.law/en/col/publication/new-norm-amends-the-general-law-of-
tourism-and-regulates-the-provision-of-tourist-services-through-electronic-and-
digital-platforms)

1.

Familiarization trip is a trip exclusively for travel agents that are provided by
suppliers or travel operators. Sharing your travel experiences is a great way to gain
professional credibility, attract new clients and build interest in your travel consulting
services.

Imagine that you have just returned from the fam trip. Complete the fam trip
report.

FAM TRIP REPORTTell us where you’ve been:Destination(s): Name of
Cruise/Tour (if applicable):__ Cruise Line and/or Tour Provider:___Ship and/or Ho-
tel/Resort Name(s): Duration:

Dates Traveled:

Tell us about your trip:

Please answer all four (4) questions below in a minimum of 3-4 sentences. Try
to be as descriptive as possible:

What did your itinerary look like? How would you rate it: good or bad? ___

What were the highlights of your trip overall, what did you learn that a client
would not find online about this trip, supplier or destination — what insight did you
gain?

How were the accommodations? Include information that is worth mentioning
about your room as well as any otherroom(s) you visited: __

Who is this trip most suitable for? Why?



Choose a minimum of three (3) questions below to answer about your experi-
ence:

Is there anything clients or fellow consultants should know or be careful about?

How was thedining and entertainment on the ship/tour? _

What interesting activities did you do while in port?

Are there any pre and/or post packages you would particularly recommend with
this sailing/tour? _

Finally, if there is anything else about your trip that is noteworthy and should
be shared with travelers, please tellus about it below.

CARD #1 (5 students)

Case Background: Article 1. Tourism’s contribution to mutual understanding
and respect between peoples and societies.

Tourist friendly attitude is the surest way to promote tourism. Promoting tour-
ism is like promoting the larger goal of peace and harmony around the world. Tour-
ism is a driving force for poverty alleviation, job creation and social harmony and
role of tourism in creating mutual understanding and Social harmony can be the lead-
ing one. If there is any destination in the world, which offers the widest choice to
tourists, it 1s India. Nature tourism, culture tourism, exotic tourism, adventure tourism
and spiritual tourism we have everything in India to cater to the diverse preferences
of domestic and international tourists. Nothing makes a better and more lasting im-
pression on a tourist than a courteous, friendly and helpful approach. A tourist who
goes back with happy memories advertises the cause of tourism in that country far
better than anything else we can think of.

Objective: Run a panel discussion. Decide what can be suggested to improve
the situation at this potential tourist destination.

Tips for a panel moderator:

1. Keep the Panel Small and Focused: The ideal panel number is the “fabu-
lous four”—four experts in the chosen topic who have different experiences and who
don’t always agree with each other.

2. Get to Know Your Panel Members: Plan out whether each speaker will be
given a set amount of time, or if the session will be wholly interactive, meaning a
moderator firing questions at the panel.

3. Plan the Questions Ahead of Time: No one likes to be surprised by curve-
ball questions.

4. Meet and Greet the Day or Night of the Event: Arrange for you and your
panel members to meet in the Speakers’ Lounge or the actual session room to intro-
duce themselves and check in.



5. Introduce the Panel Members: When it comes to introducing the panel
members, you have two options. 1) You can have each panel member introduce him
or herself with a short two-minute introduction, or 2) You can introduce the panelists.

6. Prepare Your “Cutoff Phrases” Ahead of Time: Be prepared to cut off
long-winded panel members or those who ramble off topic (e.g. “You have an inter-
esting point there, but we want to know more about .7, “Thank you, Julie.
Now let’s hear Bob’s perspective on this topic.”)

7. Give a Gracious “Thank You” to Each Panel Member

IIpumep OuleTa 1JIs cIAYHU 3a4eTa

DeepajibHOE TOCYIAPCTBEHHOE 00pa3oBaTe/ibHOE OI0XKETHOE YUpeKIeHue
BbICIIEr0 00pa30BaHUA
«®uHaHcoBbIii yHuBepcuteT npu [lpaBurtenscrBe Poccuiickoin @enepaunm»
(ApocaaBckuii puanan OUHYHHBEPCUTETA)

Kadenpa «l'0Cy/1apCTBEHHOE U MYHUIIMIIATbHOE YIIPABJICHUE U MEAMAKOMMYHUKAITUN
Juctnunnuaa «MHOCTpaHHBIN S3bIK B UHAYCTPUU TYPHU3MAa U TOCTEIPUHUMCTBAY

Ounuan SpocnaBckuii ®dopma 00yueHus OvHas

Cemectp 5 Hampasnenue 43.03.03 «["ocTuHUYHOE JIeTI0», MPOQHIIb «] OCTUHUYHBIA OH3HECH

BUWJIET JJISI CIAYH 3AYETA Ne 1

No Bomnpocsr Ounera MakcumanbHbIN
/11 Oan

1 | Teopernueckuii Bompoc 1. 15 GamioB

2 | Teopernueckuii Bompoc 2. 15 6amioB

3 | IIpakTUKO-OpUEHTUPOBAHHOE 3a/laHUE. 30 GasmoB
Iloarorosun damumug U. O.
VYr1Bepxnaro:
3aBeyromuii kaeapoii @amuiusg U. O.
«l'ocynapcTBeHHOE U My- Jara xx.xx.20xx T.

HUIUITIAJIBHOC  YIPABJICHUC
U MCIUAKOMMYHUKAIINH

IIpumep 3K3aMeHAIMOHHOTO OUJIETA

DenepajibHOE TOCYIAPCTBEHHOE 00pa30BaTe/ibHOE OK0KETHOE YUpeKIeHue
BbICIIEr0 00pa30BaHUA
«®uHaHcoBblii yHuBepcuter npu [lpaBurenscrBe Poccuiickoin @enepaunm»
(ApocaaBckuii puanan OUHYHHBEPCUTETA)

Kadenpa «l'0Cy/1TapCTBEHHOE U MYHUIIMIIATBHOE YIIPABJICHUE U MEAMAKOMMYHUKAITUN
Jucuunnmaa «MHOCTpaHHBIN S3bIK B UHAYCTPUU TYPHU3MAa U TOCTEIPUUMCTBAY

dunuan SpocnaBckuii ®dopma 00yueHus OvHas

Cemectp 6 Hampasnenue 43.03.03 «["ocTuHUYHOE J1eTI0», MPOQHIIb «I OCTUHUYHBIA OH3HECH

3K3AMEHAIIMOHHBIN BUJIET Ne 1

No Bomnpocsr Ounera MakcumanbHbIN
/11 Oan




1 | Teopernueckuii Bonpoc 1. 15 GannoB

Teopernueckuii Bonpoc 2. 15 GamtoB
3 | IIpakTUKO-OpUEHTUPOBAHHOE 3a/laHUE. 30 GayoB
Iloarorosun damuug U. O.
VYr1Bepxnaro:
3aBeyrouii kadeapoii Damunusg U. O.
«l'ocymapcTBEHHOE U MYy- Jara xx.xx.20xx T.

HUIUIIAJIBHOC  YIPABJICHUC
U MCIUAKOMMYHUKAIINH

7.3. CooTBeTCTBYIOIIME PUKA3bI, PACHOPSKEHUS] PEKTOPAaTa 0 KOHTPOJIe YPOB-
HSl OCBOCHMS TUCHHUILUINH U C()OPMHPOBAHHOCTH KOMIIETEHIIHII CTYIeHTOB

[Tpuxas ot 01 oktabps 2024 roga Ne2187/0 «O6 ytBepxkaennu [lonoxenus o
IPOBEICHUH TEKYILEro KOHTPOJII YCHEBAEMOCTH W NPOMEKYTOYHOH aTTecTalHH
CTYJEHTOB, 00ydaroluxcsi Mo 00pa3oBaTENbHBIM MpOrpaMMaM BhICIIET0 oOpa3oBa-
HAZ B (DOUHAHCOBOM  YHHUBEPCHUTETE»,  pPa3sMELIEHHBIM 11O CCBLIKE:
https://www.fa.ru/upload/iblock/845/yaw4viOgi2 1glvu9775bfm4rz6p19b0z/Prikaz-
_2187 0-0t-01.10.2024.pdf

8. IlepeyeHb OCHOBHOI U TOMOJHHUTEILHOH Y4eOHOM JIUTEPATYPbI, HE0OXOAUMOT
JJIs1 OCBOEHMS TMCUMILINHBI

OcHoBHas JuMTEparypa:

1. Aarmmiickuii s3b1k. U 3 = English for students majoring in Tourism. P. 3:
YuebHoe mocobue s CTyJAeHTOB OakaiaBpuara, oOyd. mo Hamp. "Typusm", mpo-
¢ub “Mexaynapoausiii Typusm™ / JILH.Konnpatiok, A.W. Jlareps, T.H. Jlro6umoBa,
O.B.MemepsikoBa; DuHyHHBEpCHUTET, [lemapTaMeHT A3bIKOBOM MOJATOTOBKHU. -
Mocksa: IIpomereit, 2018. - 166 c. - Tekct HenocpeacTBeHHbln. - To xe. - IbC
Jlanb. https://e.lanbook.com/book/121573. — TekcT : 37E€KTPOHHBIH.

JlonoJIHUTEIbHAS JIUTEpaTypa:

2. Jleruenko B.B. Aurmmiickuii s3bik. Y. 2 = English. P. 2: Yye6Hoe nocooue
JUIs CTYZIeHTOB OakanaBpuara, o0yd. mo Hamp. moaroT. "Typusm" / B.B. JleBuenko,
O.B. MemepsikoBa, A.W. Jlarepb; ®uHyHUBEPCUTET, JlenapTaMeHT SI3bIKOBOM MOATO-
TOBKH. - MockBa: @unyHusepcutet, 2016. - 144 c.; 9,0 m.u.- Tekcr : Henocpen-
cTBeHHBIN. - To xe. — Mmeercst 3l€KTpOHHAsA BepcCHUs: DJIEKTPOHHBIE TEKCTOBBIC
nannsie (1 daiin: 16,7 M6). — Jloctyn u3 nokanbHol cetu OuHyHHBEepcuTeTa (UTe-
Hue). — URL: http://elib.fa.ru/rbook/levchenko.pdf. - TekcT : 3neKTPOHHBIH.

9. IlepeyeHb pecypcoB HH(POPMAITMOHHO-TEJIEKOMMYHUKAMOHHOM ceTn «UH-
TePHET)», He00OXOAMMBIX JIJISl 0CBOEHM S JUCIUILIAHBI

1. URL: http://www.britannica.com/
2. URL: http://www.encyclopedia.com/
3. DnekTpoHHbIe pecypesl BUK:




— DnekTpoHHass ~ OumOimotreka — ®uHaHcoBoro  yHuBepcureta  (Ob)
http://elib.fa.ru/
— Dnexrponno-oubmuoteunas cucrema BOOK.RU http://www.book.ru/

— DIIeKTPOHHO-OMONIMOTeHAsT  CHCTeMa  «YHHUBEPCUTETCKas — OuOiMoTeKa
OHJIAUH» http://biblioclub.ru/

— DJEeKTPOHHO-ONOIMOTEUHAS cucrema W3/1aTeIhCTBA «IOPAUT»
https://urait.ru/

— DJIEKTPOHHO-OMOINOTEUHAS chcTeMa U31aTENLCTBA [TpocnekT
http://ebs.prospekt.org/books

— DJIEKTPOHHO-OMOINOTEUHAS cucTeMa W3aTeNLCTBA Jlanb
https://e.lanbook.com/

— Hayuynas snexrponnas oubnuoteka elLibrary.ru http://elibrary.ru/

— bubnmuoreka onmaiin Jlekuuit mo buszHecy m MapkeTuHry u3aaTelbCTBa
Henry Stewart Talks https://hstalks.com/business/

— Henry Stewart Talks: Journals in The Business & Management Collection
https://hstalks.com/business/journals/

— CNKI. Academic Reference https://ar.oversea.cnki.net/

— CNKIL China Academic Journals Full-text Database
https://oversea.cnki.net/kns?dbcode=CFLQ

— JSTOR Arts & Sciences I Collection http://jstor.org/

— Emerald: Management eJournal Portfolio https://www.emerald.com/insight/

— Komnnexkuus HAay4YHBIX  KYpPHAJIOB Oxford  University  Press
https://academic.oup.com/journals/

— DIIeKTPOHHBIE KOJUIEKIIMM KHUT W JKypHAJIOB H3AaTelbCTBA Springer:
http://link.springer.com/

— baza JTAaHHBIX HAYYHBIX KYpHAIIOB U3/IaTEeIIbCTBA Wiley
https://onlinelibrary.wiley.com/

— Hudposoii apxuB HayuHBIX KypHaJIOB: http://arch.neicon.ru/xmlui/

10. MeToguveckue ykazanus JJis1 00y4al0IIMXCS 10 0CBOEHNIO TN CIUIJINHBI

HaunMmenoBaHne MeTOIUYECKHAX Ma- Ton MecroHaxoxaeHue MaTepraia (CChlIKa Ha CAluT
TEpUANIOB JJIs1 00yJaIOLINXCS yTBEp- ¢dumana)
JKJICHUS
CanpHukoB A. M.  Meroanueckue https://cloud.mail.ru/public/7Wk4/4cYeHjVof

PEKOMEHIallUK TI0  BBIMOJIHEHUIO
KOHTPOJIBHONH paboThl MO JIUCIU-
nuHe «VHOCTpaHHBINM SA3BIK B MH-
IyCTpUU Typu3Ma W rocrenpuum- | 2025
CTBa» JUIS CTYJIEHTOB, OOy4aro-
IIMXCSl II0 HAIpPAaBIECHUIO IOATO-
ToBKH 43.03.03 «['ocTHHHUYHOE Te-
I0»

CanpHukoB A. M.  Mertoauueckue
yKa3aHus 10 CaMOCTOSTETIBHOMN pa-
6ote no nucrumianHe «HMHOCTpaH-
HBII S3BIK B MHAYCTPUHU TypH3Ma U

2025




FOCTETPUUMCTBAY» ISl CTYJEHTOB,
0o0ydJaronxcsi 10 HaIpaBJICHUIO
noaroroBku 43.03.03 «I'ocTuHUY-
HOE JIENIO»

11. Ilepevyens MHGOPMALMOHHBIX TEXHOJIOTHH, HCIIOJIb3yeMbIX IIPH OCYLIECTB-

JICHHH 00pa30BaTeIbHOIO0 MpoLecca 1o JUCHUIINHE, BKJIIYas nepeyeHb HeoO-

XOAUMOI0 NPOrpaMMHOI0 odecrneyeHns U ”HPOPMAIMOHHBIX CIIPABOYHBIX CH-
cTeM

11.1. KoMnieKT JMIEH3MOHHOI 0 POrPaMMHOI0 o0ecre4eHus
1. Windows, Microsoft Office.
2. AntuBupyc Kaspersky.

11.2. CoBpeMenHbIe nIpodeccoHATbHBIE 0a3bI JAHHBIX U MH(POPMALIMOHHBIE
CIIPaBOYHbIE CHCTEMbI

1. Uudopmanmonno-npaBoBas cuctema «['apanm»

2. UudpopmannonHo-npasoBas cuctema «Koncynprant ILnrocy

3. Cucrema xomrmuiekcHOTO packpeitusi uHpopmarmu «CKPUH» -
http://www.skrin.ru/

11.3. CepTuduuupoBaHHble NPOrPAMMHBbIC U ANNAPATHBIE CPEeACTBA 3alIUThI
uHpopManuu
He ncnonp3yrores

11.4. JlocTyn K 3JIEKTPOHHBIM OMOJIMOTEYHBIM CHCTEMAM

[Ipu ocBOCHMM AMCUMILINHBI KaX bl 00Yy4alOUIHiicsl B TEUEHHUE BCEro Mepuo-
na oOy4eHHs: 00ecreYMBaeTCs WHAUBUIYIbHBIM HEOTPAHUYEHHBIM JIOCTYTIOM K OJI-
HOW WJIM HECKOJIbKUM JJICKTPOHHO-OMOIMOTEYHBIM CUCTEMaM (JIEKTPOHHBIM OUO-
JMOTEKaM) U K 3JIEKTPOHHOM MH(}OopManmoHHo-00pa3oBaTesibHON cpene PuHaHCOBO-
ro yHUBEpPCUTETA. DIIEKTPOHHO-OUOIMOTEYHasl cucTeMa (dJIeKTpOHHAass OMOIMOTEKa)
U 3JIEKTPOHHAs MH(POPMALMOHHO-00pa3oBaTelbHasl cpefja 00ecreurBalOT BO3MOXK-
HOCTh JIOCTyNHa OOy4Yaromierocsi u3 JitoOoH TOYKH, B KOTOPOM MMEETCs JIOCTYI K WH-
(dbopMaIrmOHHO-TEIEKOMMYHHUKAITMOHHOM ceTn «IHTepHET», Kak Ha TEppUTOpUHU PU-
Juana, Tak 1 BHE ee.

12. Onucanue MaTepuaJIbHO-TEXHUYECKOH 0a3bl, HEOOXOAUMOM VISl OCYIECTB-
JIeHHsI 00Pa30BaTEIbHOI0 MPOIECCa MO ANUCIHUIINHE

Y4eOHas ayaiuTopus AJs NPOBe/ieHUsI Y4eOHbIX 3aHATHI, PeAyCMOTPEeH-
HBIX MPOrpaMMoii 0aKaJIaBpuaTa, OCHAIIEHHASI 000PYI0BAHMEM M TEeXHUYECKH-
MM CpeACTBAMHU 00Y4YeHUsI

Crenuanu3upoBaHHas MeOeb:

Cron cTyaeH4YeCKui IByXMECTHBIA— 12 mT

Crynbs cTtyaeHyeckne— 24 mr

Cron (yuYuTenbCKui) — 2 mrT.

Cryn (yuutenbckuil) — 1 mr.




Hocka (menoBasi) — 1 miT.

Tpubyna nanonpHas — 1 mT.

TexHuyeckue cpeacTBa 00yUeHUs:

WuTepakTuBHAs TaHEIh CO BCTPOSHHBIM KOMIBIOTEPOM - | IT.

[Toaxmrouenue x cetu «MHTEpHET» M OOECIEYEHHE OCTYMA K 3JIEKTPOHHOM
uH(POPMaIIMOHHO-00pa30BaTeNbHOM cpeie PMHAHCOBOTO YHUBEPCUTETA

IlomemeHue 1J1si CAMOCTOSAITEILHOM PadOTHI

YuTaIbHBIN 3a]1 OMOINOTEKH

CroenmanusupoBaHHas MeOEIb:

CroJ1 cTyIeHYeCKU OAHOMECTHBIN— 10 1IT.

Cryinbs — 10 .

Kpecna — 7 wir.

Cton 6onbiIon — 1 mr.

JwnBad — 1 mT.

Kpecna markue — 7 mr.

[Tydst — 6 miT.

TexHUYECKHE CPEJICTBA OOYUECHHS:

NHTepakTUBHAs aHEb CO BCTPOEHHBIMU KOJIOHKaMHU - | IIT.

Kommbrotep yuennka — 11 mr.

[ToMelienre i CaMOCTOATEIIBHOM pabOThl 00YYAIOITUXCSl OCHAIIIEHO KOMITb-
IOTEPHON TEXHUKON C BO3MOXKHOCTBIO MOAKIIOUECHUS K ceTu «MHTepHe™ u obecrie-
YEeHUEM JIOCTYyIIa K JIEKTPOHHOW MH(OPMaIIMOHHO-00pa3oBaTeibHOM cpene duHaH-
COBOI'0 YHHUBEPCHUTETA

[Ipodeccopcko-nenarornyeckuii -~ cocraB  3HAKOMUTCS € IICHXOJIOrO-
(bu3nONIOrMYecKUMU 0COOCHHOCTSIMHU 00YYaOIIMXCsl MHBAJIUIOB U JIUL C OTPAHUYEH-
HBIMU BO3MOXKHOCTSAMHU 370pOBbs. [Ipn HE0OXOIUMOCTH OCYIIECTBISIETCS TOMOTHU-
TeJdbHAs MOJAEP’KKA NPENOJaBAHMS THIOTOPaMH, MCHUXOJIOIAMH, COLMAIBHBIMU pa-
OOTHUKaMH, MPOIIEIIIUMHU MTOATOTOBKY aCCUCTEHTaMHU.

B cooTBeTCTBHM C METOIWYECKUMHU peKkoMeHnauusMu MunoOpHayku Poccun
(yrBepxkaensl 08.04.2014 No AK-44/05BH) B Kypce MpenrnoyiaraeTcsi UCIOJIb30BaTh
COLIMAJIbHO-aKTUBHBIE U pe(IECKCUBHBIE METObI O0yUEHHs, TEXHOJIOTUU COIIMOKYJIb-
TYpHOUM peadWIMTalUK C LEJIbI0 OKAa3aHUsl IOMOIIM B YCTAHOBJIEHUHU IOJIHOLIEHHBIX
MEXJIMYHOCTHBIX OTHOLIEHUH C APYTUMHU CTYACHTaMH, CO3JaHUU KOM(POPTHOTO IICH-
XO0JIOTMYECKOI0 KJIMMara B cTyaeHuyeckoil rpynme. Ilonbop u paspabotka yueOHbIX
MaTepUajoB MPOU3BOJATCS C YUYETOM NPEJOCTABICHUS MaTepuana B Pa3IM4HbIX
(dopMax: ayauanbHOM, BU3yalbHOM, C MCIOJB30BAaHUEM CIIELUAIBHBIX TEXHUYECKUX
CPEICTB U MHPOPMALIMOHHBIX CUCTEM.

OcBoenune pucummvHbl JunamMu ¢ OB3 ocylecTBieTcsl ¢ UCIOJIb30BaHUEM
CpeacTB 00y4yeHHs OOIIEro U CIelHaIbHOr0 Ha3HAaYeHHs (TIEPCOHATBHOTO U KOJUIEK-
TUBHOTO HCIIOJIb30BaHMs). MaTepuanbHO-TEXHUYECKOE 00ecreyeHne mperycMaTpu-
BaeT MpUCIOCcO0IeHne ayIuTopuil K Hy»kaam auil ¢ OB3.

dopMa MpoBEAEHUS aTTECTAUUU JUIsl CTYJIEHTOB-UHBAJIUAOB YCTaHABINBAETCS



C YUYETOM WHIUBUAYAIbHBIX TCHXO(PU3NIECKUX OCOoOeHHOCTeH. [ CTyImeHTOB ¢
OB3 npemycmaTtpuBaeTcsi TOCTymHAs (opma MPeaOoCTaBICHUS 3aaHU OI[EHOYHBIX
CPEJIICTB, @ UMEHHO:

— B MEYATHOW WJIM BJIEKTPOHHOM (QopMme (Ui JHIl ¢ HapyUIEHUSIMU OMOPHO-
JIBUTATEJILHOTO amnmnapara);

— B MeYaTHOW (opMe WM IEKTPOHHOH (opMe ¢ YBETHMUYEHHBIM IIPUPTOM H
KOHTPACTHOCTBIO (IUIs JIUI] C HAPYLICHUSIMH CITyXa, PEUH, 3pEHUs);

— METOJIOM YTEHHUS ACCUCTCHTOM 3aJaHUs BCIyX (IJIS JIMIl C HapyHIICHUSIMH
3peHUS).

CryneHTaM ¢ WHBAJIMTHOCTHIO YBEJIMUMBACTCS BPEMS Ha MOATOTOBKY OTBETOB
Ha KOHTPOJIbHBIE BOMPOCHI. J[JIs1 TakWX CTYACHTOB MpPEIyCMATPUBACTCS JOCTYITHAS
¢dbopMa npeocTaBIeHUs OTBETOB Ha 3a/IaHUsI, @ HMEHHO:

— MUCBMEHHO Ha Oymare wiM HaOOpOM OTBETOB Ha KOMITbIOTEpE (IJIs JIMIL C
HApYLICHUSAMH CIyXa, Peun);

— BBIOOPOM OTBETA M3 BO3MOXKHBIX BAPMAHTOB C HUCIIOJIb30BAHUEM YCIYT acCH-
CTeHTa (AJIs1 JIUII C HApYIICHUSMU OTIOPHO-ABUTAaTEIbHOTO anapara);

— YCTHO (IU1s JIUI] C HApYLICHUSIMH 3PEHUs, OTIOPHO-IBUTAaTEILHOTO anmapara).

[Tpu HEOOXOAUMOCTH ISl 00YUAIOIMIUXCSl ¢ WHBAJIMIHOCTHIO TPOIEAypa Olle-
HUBAHUS PE3yJIbTAaTOB 00YUEHHS MOXKET MTPOBOAUTHCS B HECKOJIBKO 3TAIOB.



